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ISTINGUISHED SERVICE 


4 Wherever a training job is to be done—in every branch 





of U. S. Government War and Civilian Service—will 
be found Victor Animatophone — doing the job of 
teaching and training hundreds of thousands through 
the New U. S. Films. 


NOW, MORE THAN EVER BEFORE IS UNINTERRUPT- 
ED SERVICE ESSENTIAL TO THE VICTORY PROGRAM 


Ja.» Not only has Victor pioneered 16mm motion 

g picture equipment, but through the years 

Victor has developed many of the major im- 

provements for superior picture and sound 

: clarity. Likewise, Victor has planned in ad- 

vance for the present emergency by building the largest organization of 

trained men that can efficiently serve every city and village in the land— 

that can serve the many thousands of Animatophone users in the Armed 
Forces, in Civilian Organizations, in Industry 


and in Education —a service force without @ 
equal in the industry. ea ~\\ a 


Write Today For Complete 


MY 


\ ‘ictor Ca talog 





meV IC TQ ANIMA TOGRAPH 
CORPORATION 


DEPT. E-1 DAVENPORT, IOWA 





The Shortest and Surest Way 


to “Keep ‘em Rolling, 


Keep ‘em Flying” 











PROOF 


If you want proof that Caravel 
Plans get results, check with 


American Can Company 
American Viscose Corporation 
Wallace Barnes Company 
The Bates Manufacturing Company 
Black & Decker Manufacturing Company 
The Borden Company 
Cadillac Motors 
Calco Chemical Company, Inc. 
Cluett, Peabody & Company, Inc. 
Dictaphone Corporation 
E. I. duPont de Nemours 
Eberhard Faber Pencil Co. 
Ethyl Gasoline Corp. 
Godfrey L. Cabot, Inc. 

The B. F. Goodrich Company 
Hart Schaffner & Marx 
Jenkins Bros. 
Johns-Manville Corporation 
Kenwood Mills 
Mohawk Carpet Mills, Inc. 
National Biscuit Company 
National Lead Company 
Pepsi-Cola Co. 
Socony-Vacuum Oil Company, Inc. 
Swift & Company 
Talon, Inc. 

The Texas Company 


OR ANY OTHER CARAVEL CLIENT 























AKERS OF THINGS FOR MAKING WAR: From all reports, 
you're producing the finest war-making materiel the world 
has ever known... 


But what about those boys who must carry on from where you 
leave off? 


Millions of those boys have never operated anything more fear- 
some than a billing machine... or a hay-tedder...or a second- 
hand jalopy... 


Can they be expected to read, and grasp, and put into practice 
all those technical directions you have carefully set forth in your 
instruction manuals? 


In this War for Freedom, success in combat depends to a large 
extent on MAINTENANCE! 


Those trucks and tanks and planes and ships must not only be 
operated with the utmost skill, they must also be kept in perfect 
running order: and that goes for engines, refrigeration units, 
communication systems—every material element, in fact, that can 
contribute to the final victory. 


With time the essence, the shortest and surest way to “keep ‘em 
rolling, keep ‘em flying, keep ‘em afloat” is—TRAINING FILMS. 


Films to insure expert servicing—with the least time out for break- 
down and repairs. Films of a type which Caravel is now suc- 
cessfully writing and producing. 

Write us today for details of a plan that facilitates the making 


AND SHOWING of such films-—a plan that will definitely help 
you speed the winning of the war. 


CARAVEL FILMS 


INCORPORATED 


New York e 730 Fifth Avenue « Tel. Circle 7-6112 


























FOOD 


TO WIN THE 


WAR 


Food for health, vitality ... . . victory. 


” * * 


Food manufacturers have an all-important 
task to perform in giving the public in- 
formation about the health value and 
quality of their products. 


(“\\ 
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Armour and Company is reaching a huge 
consumer audience with their Burton 
Holmes produced sound movie, “Meat for 
America.” 
. * + 

The National Dairy Council is showing 
consumers the nutritional value of milk 
and other dairy products with two sound 
movies, both produced by Burton Holmes 
Films, Inc. 


A Burton Holmes produced sound film in 
black and white or in color will carry a 
timely message on your product to millions 
of consumers. 


No other medium can give you comparable 
returns for a low budget advertising ex- 
penditure. 


And our Distribution Department will get 
your film seen by 
the audiences you 

want to reach. 


49 Years of Successful Showmanship 


BURTON HOLMES FILMS, Inc. 


7510 North Ashland Ave. Chicago 
Telephone: ROGers Park 5056 


FILM FORUM: A 


% Victory TRAINING is the theme of the hour 
and its importance is exemplified in the inspir- 


ing response which BUSINESS SCREEN has received 
from training directors, educational supervisors, 
industrial executives and many others genuinely 
interested in the medium who have written. 
From this enthusiastic response, a compara- 
tively few letters are presented here. Elsewhere 
in the issue groups like the county health officers 
in the State of Kentucky, defense training cen- 


ters, etc., have given inspiring testimony. 


from the Department of Education 
St. Paul (Minn.) Public Schools: 

. We started out last June 7 with an en- 
Some of 
them had no, or very little knowledge of ma- 
The film, “How to Run a 
Lathe,” was shown to all but 30 students on the 


rollment of 107 students of all ages. 
chine shop work. 


first day. After the first run, we had the students 
give us a written report of what they learned by 
seeing. This report was homework. The follow- 
ing day, each report was checked by the in- 
structor and discussed before the class. Cor- 
rections were made right on the machine and 
demonstrated by the instructor. 

Three days later the film was shown again 
This 
time with very good results, as to understand- 
ing the principle of cutting tools and the opera- 
tion of the machine as a whole. 
weeks we checked this group 
against the group of 30 who had not seen the 
film, and found that Group No. 1 had a much 
better all-around knowledge than had Group No. 


2. After that test or survey was completed, the 


and a quiz was conducted after the run. 


Two later 


film was shown again to the whole group with 
very good results, and all of our instructors 
agree that by showing any film at least three 
times to the same group, makes the teaching job 
better, and at the same time easier. 

I think we can agree with the same old three 
points of teaching telling, showing, and demon- 
strating, and check often. 

We are now operating 24 hours a day, 7 days 
a week, and placing all of our trainees in in- 
dustries for which they were trained. 

A. A. Kvorine, 
Supervisor and Instructor. 

P. S. Our 400 day school students and entire 
faculty have just volunteered to work through 
Easter vacation without pay as our contribution 
to help win the war. 


from the Waterbury, Conn., 
Defense Training Center: 

. . I have always been of the opinic — that 
visual aid is a necessary tool of an instructor, 
to be used as another method of presentation, 
but he must not rely upon it entirely and use 
it only as a modification of his method. 

In my opinion, visual aids such as the new 
machine shop series should be used as a supple- 
mentary instructional method and not presented 
to a green student. These films, nor any other, 
will replace an instructor, and showing a tech- 
nical film to a “green” student would have little 
effect on him. Teach the subject first and then 
use the film to give the student an opportunity 
to have the subject presented from another point 
of view. This will also act as a check on the 
instructor to see if he did not overlook any de- 


DEPARTMENT OF LETTERS 


EES 


tail. Because a student cannot learn what an in- 
structor did not teach. After the showing of 
the film, I should suggest a test covering the 
subject presented. 

I have had an opportunity to notice the reac- 
tion of a class of Machine Tool Opezators. I 
had a film presented to students who have 
studied the book upon which this film was based, 
and again to another group who did not have 
this opportunity. The interest of the first group 
was very noticeable, the keen activity displayed 
was gratifying and everyone felt the showing 
was certainly worth while. On the other hand, 
the second group had very little comment and 
the questions had to be asked by the instructors. 

Epw. J. S. Stereck, Supervisor, 
Waterbury Defense Training Center, 


from the Newport News 
Shipbuilding & Dry Dock Co.: 

. . » We are just about to begin construction 
of an educational building within the plant in 
which suitable projection rooms will be pro- 
vided. It is in my purpose to show these films 
before interested groups both during and after 
regular work hours. 

G. Guy Via, 


Supervisor of Training. 


from the Detroit Schools 
(Dept. of Vocational Education ): 

. . Naturally, my opinion in regard to the 
use of visual aids by vocational instructors will 
be limited by me to observation. Until the 
Office of Education released the present films 
covering various defense occupations there were 
very few really high class sound movies cover- 
ing operations in the various trades. 

Since viewing the films recently produced we 
are stimulated to study how to use them most 
effectively. Instructors should have the films 
available for use at such times as there seems 
to be a need for them in the class. They should 
not have to wait for a complicated system of 
delivery. When previewing the films with rep- 
resentatives of the Office of Education I sug- 
gested that there should be certain “frames” re- 
moved from the movie and made available for 
“still projection.” There should be an oppor- 
tunity for the instructor to focus prolonged at- 
tention on some specific operation or position. 
The best way to develop a formula for using 
these films would be to encourage and prac- 
tically insist on teachers using them a great deal 
allowing each teacher a considerablé individu- 
ality in method and procedure. Out of a variety 
of experiences will come one good way of do- 
ing it. 

From the practical point of view all operators 
should be given training in the use and opera- 
tion of sound-movie-equipment. 

Our teachers have given enthusiastic approval 
of these films and stand ready to use them a 
great deal, if, and when, equipment for their 
use can be provided. 

Earu L. Bepet, Director. 


from the University of 

Alberta, Edmonton, Canada: 

... 1 thoroughly agree with the prime necessity of 

motion picture and still picture equipment being 
(Continued on Page 8) 
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Gwe You Better Performance 


9 ener are definite reasons why an 
ever-increasing number of Ampro 
16mm. sound projectors are being selected 
to aid in the 0. S. “Training for Victory” 
rogram — in schools, technical colleges, 
. S. Army, Navy and aviation forces, 
government departments, as well as by 
. America’s leading industrial concerns. 
These reasons include: 





Triple Claw Movement—The Triple Claw en- 
gages three sprocket holes simultaneously which 
materially lengthens the life of the film. This is of 
first importance not only from the standpoint of 
operating costs but affords better reproduction 
because of improved film condition. One evi- 

lence of Ampro’s improved film movement is 
the absence of “film slap” which also contributes 
to unusually quiet operation. 





Natural Sound Reproduction — free from 
waver and distortion is due to Ampro’s finely 
balanced flywheel and patented “film guides”’ 
which control the path of the film to prevent 
any speed fluctuations or lateral deviations. 
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Quiet Operation and Portability—The quiet 
Ampro mechanism of the model illustrated per- 
mits operation without blimp enclosure. Packs 
with reel arms folded for extreme portability. 
Since there is no sound-proofed case to confine 
heat, this projector provides extremely cool op- 
eration even with 1000 Watt lamp. 


And Many Other Features, such as: 
Tube Operation Approved by Radio Mfr's. 
Assn. + Flexibly mounted Motor - Direct 
Light to the Photocell + Underwriters’ 
Approval for 1000 Watt Lamps - All 
Tubes Convenient for Quick Replacement 
+ Non-Overloading of Amplifier Tubes - 
Standard Lamps procurable everywhere at 
no ExtraCost + AllElectrical Features Built 
on one Removable Chassis for Simplified 
Service + Unusual Ease of Threading - 
Fast Automatic Rewind + Tubes Carry Oil 
to all Points from Centralized Oil Cup 
+ Oilite Bearings and Precision Ground 
Shafts Employed Throughout + Conven- 
ient One Hand Tilting Device - Special 
Threading Light and Pilot Light. 


“f 


Send for Complete Story 


Although the demands of the U. S. War 
program may make it impossible to fill 
your requirements immediately —every 
person interested in better 16mm. pro- 
jection should get full details of the 
Ampro story right now! The coupon be- 
low will bring it to you promptly. 


AMPRO 


Precision Ciné Equipment 





 estestententetentestedientententertentedetetetete! 


AMPRO CORPORATION 

2851 N. Western Avenue 

Chicago, Illinois 

Gentlemen: Please send me the complete 
details on entire line of Ampro “Precision 
Quality” 16mm. Sound and Silent Projectors. 


Name____ 


Address_ 
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The U. S. Office of Education is sponsoring a huge sound film program for industrial training in connection with 
National Defense. Ampro educational dealers are fully informed regarding this comprehensive sound film program. 
Contact your nearest Ampro dealer or write us for free catalog describing each film. 
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PARTIAL LIST 
OF USERS OF 
DA-LITE 
SCREENS 


U. S. ARMED FORCES 
Army 
Navy 


Marine Corps 
Air Corps 


UNITED SERVICE 
ORGANIZATION 


(Practically every U. S. 
©. Center now has a 
Da-Lite Model C hang- 
ing screen, a Da-Lite 
Challenger and a Da- 
Lite Projector Stand). 


U. S. GOVERNMENT 
AGENCIES 
U. S. Treasury Dept. 
Federal Bureau of In- 
vestigation 


U. S. Office of Educa- 


and type matter clearer and easier to read, tion. 


PROMINENT 

SCHOOLS AND 

UNIVERSITIES 

sult of 33 years of leadership in screen manufac- State University of 
lowa, lowa City, la. 

Freeport High School, 
Freeport, N. Y. 

Purdue University, La- 





S30 MANY VICTORY 


TRAINING FILMS 
Are Being Shown Ou 


(Reg. U. S. Pat. Off.) 


SCREENS 


© INSURE brilliant projection of training films 
(motion pictures and slidefilms) industrial 
firms and vocational schools, in ever-increasing 
numbers, are using Da-Lite Screens. Because they 
make pictures brighter, sharper and easier to see 
Da-Lite Screens speedup learning. Da-Lite sur- 


faces, White, Silver and Glass-Beaded, are the re- 


turing. Da-Lite mountings, long famous for their 
easier operation, save valuable time getting ready. 


Da-Lite’s sturdier construction assures dependable 


Scene from one of the new Victory-training motion pictures which 
have recently been completed under the direction of the United States 
Office of Education, Federal Security Agency. It is shown here pro- 
jected on a Da-Lite Challenge: America’s most popular portable 
screen, 


THE DA-LITE CHALLENGER IS 
“FIRST-CHOICE" FOR PORTABILITY 


Light in weight, easy to carry and easy fo set up, 
the Challenger Screen is ideal for showing defense 
training films out in the shop and in vocational school 
classrooms. It can be put up anywhere in 15 seconds, yet 
folds compactly for carrying. The Standard Challenger 
was the first portable screen with square tubing for 
greater rigidity, and is the only screen with slotted 
square tubing in the tripod and solid square tubing in 
the extension support for all sizes from 30" by 40" 
up to and including 52" by 72". Its patented slotted 
construction with inner-locking mechanism has proved its 
superiority over many years. The Challenger is the only 
screen that can be adjusted in height merely by releasing 
a spring latch and raising the extension support. No 
separate adjustments of the case. For showings to very 
large groups, the Challenger is available in a Deluxe 
model with crank lift. This model is made in 3 sizes, 
63" by 84", 70" by 94", and 72" by 72”. 


performance and many extra years of trouble-free 
service. Ask your producer-dealer for time- 
proved Da-Lite Screens. Write Dept. 2B for a 


free 40-page screen data book. 


Photo Courtesy the Jam Handy Organization 


DA-LITE HANGING SCREENS 


Spring-Operated or Electrically-Operated. The 
spring-operated models B and C are available in 21 
standard sizes, including square sizes, from 22" by 30" 
up to 12 ft. by 12 ft. The Da-Lite ELECTROL, the only 
truly automatic non-theatrical screen, is lowered and 
rerolled by electrical control. 14 standard sizes (includ- 





fayette, Ind. 
Glenville High School, 
Cleveland, Ohio. 
University of Michigan, 
Detroit, Mich. 
Board of Education, 
Chicago, Ill. 
Tulane University, New 
Orleans, La. 
Brentwood High School, 
Brentwood, Pa. 
Northwestern Universi- 
ty, Evanston, Ill. 
University of Southern 
California, Los An- 
geles, Calif. 


LEADING 
INDUSTRIAL FIRMS 


The Perfect Circle Co. 

Deere and Co. 

General Mills, Inc. 

{SALES MANAGE- 
MENT'S latest survey 
shows that of 29 
companies giving 
makes of screens 
used, 27 listed only 
Da-Lite). 








ing square sizes) from 6 ft. by 8 ft. to 20 ft. by 20 ft. KKK KKK KK 


THE DA-LITE SCREEN COMPANY, INC. 


2723 NORTH CRAWFORD AVENUE eo ee 
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GPLED DEFENSE WORK 


with US. Ottice of Education Motion Perures 
that help ro reach 


PRECISION MEASUREMENT 


Acclaimed by Educators 
and Shop Foremen as one 
of the Greatest Contributions 
to Shop Training ever made! 


THE STEEL RULE. 475 ft. 16 mm. sound. Cost: 
$11.37. Subject shows in detail the various 
forms of steel rule in general use, explains 
fractional scales and demonstrates correct use. 
Explanation of blueprint dimensions. Varia- 
tions in form of depth gages and combination 
squares. The rule measuring round stock. 





THE MICROMETER. 525 ft. 16 mm. sound. 
Cost: $12.37. Subject shows various forms of 
the micrometer. Animation teaches their read- 
ing. Emphasizes necessity for checking against 
known standards. Outside, inside and depth 
micrometers demonstrated. Correct reading of barrel and thimble scales shown. 





FIXED GAGES. 600 ft. 16 mm. sound. Cost: 
$13.87. Subject offers demonstration of vari- 
ous types of fixed gages in use. Measurement 
of outside and inside dimensions, to checking 
internal and external tapers and to measure 
threads shown. Go-not-go, flush-pin, taper ring 
and taper plug gages in use. 











VERNIER SCALE. 675 ft. 16 mm. sound. Cost: 


+ $15.37. A detailed study, largely in animation, 

of principles of the Vernier scale and its ap- 
plication to precision measurement. Both ten 
and twenty-five part Vernier scales explained. 
Vernier micrometer and caliper in use. Ex- 
treme closeups for experience in reading. 


HEIGHT GAGES AND STANDARD INDICATORS. 
425 ft. 16 mm. sound. Cost: $8.97. Subject pre- 
sents fundamental principles of the Vernier 
height gage. Various forms of standard indi- 
cators. Gage’s use to scribe necessary lines for 
a precision lay-out job on angle plate. Use of 
standard indicator with gage block to check 
depth of cut. 





ALSO AVAILABLE: 5 subjects on the ENGINE LATHE, 
5 on the MILLING MACHINE, 3 on the VERTICAL 
BORING MILL. 


ORDER NOW! Or send for free literature giving com- 
plete description of these and 13 other subjects of which 
prints are now being delivered! Order from, or address 
all inquiries to 














COMPLETE GROUP OF 5 SUBJECTS 
ON PRECISION MEASUREMENT COSTS $61.95 
Total footage 2700 feet —16 mm. Sound-on-film. 
(Prints may be bought separately) 
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CASTLE FILMS 





Distributors for 
poems THE UNITED STATES OFFICE OF EDUCATION -------, 


' 
H CASTLE RCA BLDG. FIELD BLDG. RUSS BLDG. { Aooress , 
1 FILMS NEW YORK CHICAGO SAN FRANCISCO lorrice = 8 
' 7 
: Please send immediately FREE catalogue describing THE UNITED STATES OFFICE 4 
1 OF EDUCATION’S ‘Teaching Tools For Defense Workers.” ' 
| ' 
' Name —s ‘ 
' . 
: Address — . 
' . ® 
‘ City sapenen State Bs | ' 
‘ ! 
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(LETTERS: CONT'D FROM PAGE FOUR) 


readily obtainable for school and 
general educational purposes. In the 
Province of Alberta, the Depart- 
ment of Extension of the University 
of Alberta has developed through 
the years a very active program of 
Visual Instruction for school and 
adult education. In the twelve month 
period ending March 3l1st last we 
circulated 675 sets of lantern slides 
and over 1000 filmslides and 5,823 
reels of silent and sound motion pic- 
ture films, the aggregate attendance 
at over 5,000 showings amounting to 
460,000 people. 

We have become somewhat alarm- 
ed over the present situation result- 
ing in the great difficulty of obtain- 
ing equipment to enable our program 
of Visual Education in the schools 
and institutions in this 
to be continued. During the past two 
years these programs have, we be- 
lieve, been directly instrumental in 
implementing the war program in 
Red Cross work, War Savings and in 
many other ways. In the city of 
Edmonton we gave over 200 show- 
ings of war films during the last 
winter and at the present time we 
are commencing a new program on 
behalf of the Canadian Government 
which involves the setting up of a 
number of circuits with operators 
giving a daily exhibition at each 
point, in the school and community 
hall. I am of the opinion that equip- 
ment for Visual Education should be 
made readily available as Visual Ed- 
ucation will, undoubtedly, be a very 
large factor in upholding the morale 
of the people and in furnishing en- 
couragement for the utmost effort 
in the prosecution of the war. 

Yours very truly, 
H. P. Brown, 
Supervisor Div. of Visual In- 
struction, Dept. of Extension, 
University of Alberta. 


from the Winnipeg, 
Canada, Dept. of Education: 

We very much regret to learn 
that there is some thought of curtail- 
ing the production both of films and 
projectors. No one can ever doubt 
but that showing of the films in the 
schools, properly related to class- 
room work, is of great value to 
pupils and to teachers. Even an oc- 
casional film of entertaining charac- 
ter produces desirable results. More- 
over, at the present time many films 
are extensively used, and very effec- 
tively too, in connection with our 
war effort. It would be difficult to 
substitute a more expedient medium 
to promote loyalty and unity of ac- 
tion. 

It is our opinion that the fine pro- 
gress made by using films as an aid 
in educational efforts would be jeop- 
ardized by any shortage of films or 
projectors. 

Yours very truly, 

M. G. WAWRYKO, 

Director of Visual Educa- 
tion, Winnipeg, Canada, 


from the Kaleva Rural 
Agricultural School: 

... We, as well as most every school 
in the United States, are very much 
concerned about the direct possibili- 
ties that visual aids have in the de- 
velopment and training of our youth 
today. We find that it is a very 
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A New Studio 


To meet the requirements of our growing list of clients, we 
have taken new and larger studio and office space. 


A New Address 


Our new address is 1126-1134 N. Dearborn Street, Chicago, 
Illinois. Two connecting buildings, one for offices and the 
other for studio, give us greatly expanded production facilities 
for the best in industrial pictures. Our telephone number 
remains Superior 3422. 


A New Name 


To give expression to a transaction of May 1, 1941 when 
J. T. Patterson purchased the interest of L. M. Francisco in 
the partnership of Haig and Francisco, the firm name has 
been changed to Haig and Patterson. 


A New Idea! 


Haig and Patterson is the exclusive licensee in the industrial 
field for OBSERVO—a new idea in training technique. 
Outside the industrial field the U. S. Army is utilizing 
OBSERVO to train recruits. In industry, such companies as 
Swift & Co., The Pure Oil Company, Minnesota Valley Can- 
ning Co. and Procter & Gamble are already using OBSERVO 
—in a variety of ways—to put across important messages. We 
will gladly demonstrate OBSERVO to your organization. 


HAIG & PATTERSON 
INDUSTRIAL PICTURES 


Motion Pictures ots Slide Films “t Observo 


1126 N. Dearborn St. 815 Mutual Home Bldg. 
CHICAGO DAYTON, OHIO 
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potent instrument to use in main- 
taining the morale of our small 
communities and schools. It is 
especially useful in the instructional 
work in the teaching of National 
Defense classes. 

It appears to me that it is going 
to become increasingly difficult to 
secure capable instructors for Na- 
tional Defense classes. Since that 
appears to be the case and since the 
Government has recently sponsored 
the making of several outstanding 
educational films, administrators in 
the various schools will turn more 
and more to the use of motion pic- 
ture projectors. One of the most 
vital National Defense aids I would 
consider to be the motion picture 
projector and I hope that their man- 
ufacture will not be curtailed in any 
way so as to slow up the teaching 
procedure in National Defense 
which is so essential at this par- 
ticular period in our history. 

MELVIN C. YAHNKE, 
Supt., Kaleva, Michigan. 


from the University 

of lowa, Extension Division: 

... 1 have just finished reading your 
editorial in Business Screen titled 
“A Weapon of Defense That Is 
Vital to America,” and wish to 
congratulate you on this topic. 

It was shown in World War I 
that education and dispensation of 
true information were two of the 
leading factors toward building a 
great army and a public morale with 
the will to win. With the great ad- 
vances being taken in the past twen- 
ty years in use of the educational 
motion picture, the task of helping 
educate and build public morale 
should go to great heights. 

In our Visual Instruction De- 
partment here at the University of 
Iowa the lantern slide projector, film 
slide projector and motion picture 
projector is helping in many dif- 
ferent ways to speed the defense 
program. Just to give you some idea 
of the pictures in our program in 
connection with the University of 
Iowa, I will list some departmental 
use. (List includes College of En- 
gineering, ROTC, Chemistry Dept., 
College of Medicine, Nutrition 
Projects.) 

The above are but a few of the 
more direct uses of equipment for 
the projection of pictures in defense 
training. With the declaration of 
WAR, I think this department will 
be called on more every day to help 
in this training. 

In my previous statements I have 
not mentioned the use of motion 
pictures and still camera equipment 
that we are using to make new ma- 
terials for defense training. We 
have just finished a new 16mm 
sound film titled “Motion and Time 
Study Principles” (With Applica- 
tions Showing Better and Easier 
Ways to Work). This new film was 
made with the idea of helping speed 
up production in defense industries 
giving the latest ideas found in our 
College of Engineering, Motion & 
Time Study Division. 

L. W. COCHRAN, Supervisor, 

Department of Visual Instruction. 


from Manhattan, Montana: 


Subject—The need of more 
visual education during our national 
emergency. 

Psychology gave us our answer— 
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the answer to our question of how to 
reduce educational waste to a mini- 
mum and how to teach our students 
old and young alike, quickly and 
efficiently. Psychology answered, 
“Mr. Educator, 87% of all that we 
know gained entrance to our brain 
through the sense of sight.” 

Taking psychology’s answer as an 
acceptible fact, Americans sought to 
invent a sight teaching tool. As a 
result, a highly portable, quick to 
set up, simple to manipulate and 
safe (using non-inflammable film) 
to operate, 16mm sound motion pic- 
ture projector came into being. 
Americans perfected this dynamic 
teaching tool and then 16mm sound 
teaching films brought the whole 
world to the classroom. Truly a 
new world opened up to the student 
when haziness was replaced with 
vividness. Today most of the na- 
tion’s schools depend upon this aid in 
their teaching. 

War came. Enemy foreign coun- 
tries quickly saw the vision. They 
could use this American creation as 
a stronger weapon of defense than 
was their gun, their tank, their 
battleship or their submarine. Na- 
tionalism, patriotism, health, safety 
—in fact everything that was de- 
sired of a strong nation at war could 
be taught with the aid of the educa- 
tional film. Into nearly every Ger- 
man educational institution went 
the educational sound movie and 
the world’s most powerful war ma- 
chine was built up. They then also 
put it to work softening resistance 
in countries which they were about 
to invade. In some countries educa- 
tional sound movies was responsible 
to a large degree for the complete 
breakdown of resistance. Both be- 
hind and at the front the educa- 
tional movie was telling whatever 
story the propaganda minister 
wished told. All instruction at home 
was supplimented with educational 
film because it was the quickest and 


most efficient aid to instruction 
known. 
Over here, Eleanor Roosevelt 


struck the keynote when she wrote 
in an article for the Photoplay mag- 
azine, copy attached, “Love of Coun- 
try Can Be Inculcated Throvgh the 
Movies —” 

Let us keep on building strong. 
Keep the flow of this powerful 
weapon, the motion picture pro- 
jector and educational film coming 
to our educational institutions. Edu- 
cators will use it to great advantage 
in teaching national safety, health 
and what to do in case of danger. 
The educator will teach American- 
ism with it. He is doing so today. 
He is teaching our democratic way 
of life to all of Uncle Sam’s chil- 
dren. Later we shall send this teach- 
ing to the far corners of the earth 
as a foundation of permanent peace. 
Keep ’em coming. 

OLIveR H. CAMPBELL, Former 
Supt. Manhattan Public Schools. 





from Madison, Wisconsin: 

. I feel very strong that visual 
aids in our schools, especially voca- 
tional schools, are of estimable value 
at this particular time in the matter 
of defense training. 

The government films and voca- 
tional training films which are just 
now being put on the market are 
ample proof that such work is desir- 
able from a practical teaching stand- 
point. Many subjects can be taught 
more successfully by animated mo- 
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tion pictures than by actual labora- 
tory experience, and certainly the 
time of training will be much less in 
the former case. The best use, of 
course, is in a joint use of labora- 
tory and screen showing. 

I trust that the government will 
see fit to make available both 16mm 
motion picture machines and strip 
film projectors to all units who can 
use visual instruction. Certainly 
with all the films now being pro- 
duced, and with their great teaching 
value realized by everyone, it would 
be just to bad if the equipment could 
not be obtained. Such equipment 
should be put on a priority basis. 

Wo. J. MEUER. 


from Portland, Maine: 
. . » We would like very much to go 
on record in answer to your editorial 
which recently appeared regarding 
the value of Visual Education. 
When our own United States Gov- 
ernment spends thousands of dollars 
for training and defense films in 
spite of all extra expense, they are 
not doing this for the fun of it. 
They are doing it because they feel 
that by placing the actual moving 
pictures in front of the eyes of the 
general public and the armed forces 
of the United States, they are going 
to place a Visable picture which will 
imprint in their minds the subjects 
in which the pictures portray. 
Today more than ever states are 
turning to the motion picture for 
their vocational training as carried 
on in their schools. Safety through 
the highways and police depart- 
ments, health education through the 
public health officers and certainly 
at this time Civilian Defense Train- 
ing is on everybody’s tongue. This 
new education throughout our coun- 
try is using a tremendous amount 
of motion pictures in the educational 
training which they carry on. There- 
fore, it behooves all of us regardless 
of our business affiliation to make 
every effort to promote the use of 
Visual Education for the good of 
the people of the United States of 
America—D. K. HAMMETT. 


from Pittsburgh, Pa: 


; Your editorial entitled “A 
Weapon of Defense That Is Vital to 
America,” inspires me to the extent 
that I send this letter of commenda- 
tion. 

The problem confronting this and 
all other nations today is of such 
magnitude that the printed page, the 
spoken word can no longer be relied 
upon to carry on alone the educa- 
tional process. Today’s assignments 
as given to the leaders of important 
departments of the Federal Govern- 
ment, for example, are, as you al- 
ready know, of such magnitude that 
it is necessary for them to call to 
their aid all good existing and 
usable sound film material and, in 
addition, plan for the production of 
new sound films to help them and 
their co-workers to complete specific 
teaching and training jobs quickly. 

The use of films by virtually all 
departments of the United States 
Government is not new because the 
Government has always been cog- 
nizant of the true value of the 
sound motion picture. The task of 
training selectees, preparing new 
men for work in vital defense in- 
dustries, educating the aliens within 
our gates as well as the adults and 
youth of the land and to make all 

(CONTINUED ON PAGE 29) 








We re talking about fools that 
can help America win this war 


To win this war by attack on the field of combat, we must first win 
the Battle of Production at home. Not only material shortages 
but a vast—and only partly solved—shortage of industrial man- 
power must be overcome to put an end to the world wide scourge 
of tyranny facing us. The tools which can help to solve our 
labor problem are already at hand. If we now begin to use 
them confidently, thoroughly and wisely, they may prove one 
more vitally important key to the winning of this war. 

The tools we’re talking about are TRAINING FILMS and the 
projectors that give them life. FILMS for the technical instruc- 
tion of a soldier, a sailor, a doctor, a civilian air raid warden or 
—of the greatest importance—the retraining of a Detroit auto 
worker whose plant is being converted to war production. FILMS 
to train those ten million additional workers the War Production 
Board says are going to be needed to turn out the planes, tanks 


and ships that will blow Hirohito and Hitler clear to Hell. 


” * * 


INDUSTRIAL TRAINING EXPERTS, EDUCATORS, MEDICAL MEN 
AND THE VISUAL TRAINING CHIEFS IN THE ARMY AND 
NAVY KNOW THAT FILMS TRAIN MEN FASTER AND BETTER: 
Training experts in defense plants and educational authorities, 
the men who know the power of this medium in the Army and 
the Navy, eminent medical men from the American College of 
Surgeons and the Surgeon-General’s Office, and every Govern- 
ment agency in Washington — including the War Production 
Board (through the Labor Division and the Contract Distribution 


Section) are counting on films to help solve training problems. 
* * * 


CO-ORDINATION OF FILMS FOR WAR PRODUCTION BY 
ARMY, NAVY, AND U. S. OFFICE OF EDUCATION IS NEEDED: 
FILMS serve two entirely different purposes in the war effort. 
The President anticipated and confirmed one of them in the 
appointment of Mr. Lowell Mellett, an experienced newspaper- 
man, to co-ordinate government informational films. The other is 
a tremendous and sobering task: the employment of the instruc- 
tional powers of the film to teach a man to repair a tank, to 
help train an unskilled green hand in the operation of a machine 
tool or to read a complex ship’s blueprint; to speed up the 
retraining of millions of priority-unemployed workers in the 
new tasks of war production. Hollywood methods would make 
a mess of this kind of picture-making; it has taken years for 
specialists to learn the simplest rudiments of it, and there are 
few of them. But we do have men in the Signal Corps of the 
Army, in the Bureau of Aeronautics of the Navy, in the U. S. 
Office of Education and far-sighted executives in the War Pro- 
duction Board who understand the nature of this training prob- 
lem and who can assemble the experienced talent and facilities 
available to carry it through. Time is the essence of Victory! If 
these visual training aids can save it they will help win the war. 
They should be administered and tested and their fields of use ex- 
tended wherever needed! America’s victory may depend on 


prompt and farsighted development of these training tools. 


—O. H.C, 






























































































-» for the DURATION 


CURRENT 
SOUND MASTERS 
PRODUCTIONS 


For the Navy: 


6 Training Filrns 
3 Recruiting Films 
10 Training Slide Films 


For the Defense 
Savings Staff: 


"When Freemen Shall 
Stand" 


For B. F. Goodrich: 


"Keep ‘em Rolling” 


For General Motors: 


“Now is the Time" 


"The Boss Takes His Coat 
Of" 


“Wings for Defense” 
"Wheels for Defense" 


For Buick: 


“Swords and Plowshares"’ 


SOUND 
MASTERS 


aise) ite) 7-053) 


* Dec. as 1941, ended a period of nearly two years 
in which Sound Masters earnestly essayed to lend a helping 
hand in the National Defense Program through the production 
of many kinds of “defense films". Hundreds of thousands of 
feet of film were produced for clients and government 
agencies in documentation of the national rearmament drive. 
We tried to help tell the public about the approaching peril 
... and what American industry was doing to safeguard our 
heritage of freedom. 


Now America is at war. And, like good Americans every- 
where, we are working day and night at the job we best know 
how to handle. We have accelerated the production of Train- 
ing and Recruiting films for the Navy Department... we have 
stepped up the pace on vital Morale and Instructional films 
for industrial clients who are now turning out war materials. 
And if anybody comes along with a new assignment that will 
give us further opportunity to Work Like Hell for Victory, 
we'll tackle the task with joy. We're in this thing up to our 
necks ... and we're in FOR THE DURATION! 





TRAINING FILMS on sheet metal work for aviation mechanics 


The first six of a series of sound motion pictures prepared in cooperation 
with the Bureau of Aeronautics, U. S. Navy Department, has recently been 
made available to recognized aviation training schools and other organiza- 
tions training or employing aviation mechanics on sheet metal work. 


* 1. THE BAR FOLDER (1 reel) 4. SHRINKING AND STRETCHING OF ANGLES (2 reels) 


165 W. 46th 
NEW YORK, N. Y. 


2. THE CORNICE BRAKE (2 reels) 5. HAND METHODS OF FORMING SHEET METALS (2 reels) 
3. ROTARY MACHINES (2 reels) 6. MACHINE METHODS OF FORMING SHEET METALS (2 reels) 


These Sound Motion Pictures are available in both I6mm and 35mm. 


WIRE OR WRITE FOR SYNOPSES AND PRICES. 
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1. AMERICA’S ““‘WOMEN 
Red Cross class scene from the O. E. M. 
mentary was written by Eleanor 


Katherine Hepburn. Training films on 


2. TRAINING WORKERS FOR WAR PRODUCTION with the aid of the motion 
picture camera and the projector is helping speed the mobilization of 10,000,000 
additional workers required by the nation’s expanding arms production efforts, 
according to Sidney Hillman, Chief of the Labor Division of the War Production 


Board. ‘Victory Training” films will 
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IN DEFENSE” 


Roosevelt 


play an 





LEARN FIRST AID in an American 
‘Defense Report’’ for which the com- 
and narrated for the screen by 
many similar subjects are planned. 





important role in this 


effort. 


Fr ILMS Vital Role 


in Training U.S. Public 
and Workers for War... 


% DELIVERING FACTS QUICKER and 
more thoroughly other 
the 


long last 


than any 


form of idea communication. 


educational film has at 
come into its own at this hour of 
Motion 
pictures and slidefilms are already 
playing a vitally important role in 
training 


the nation’s greatest need. 


the armed services; they 
are beginning to play an equally 
vital part in 
the Home 


the training of 
Front, particularly in 
the schools and in industry. 
Because it gets instructional ma- 
terial understood and remembered 
the film may prove a vital link 
in the training of millions of addi- 
tional workers 


required for war 


production. A shortage of experi- 
enced teachers and the pressure of 
time make any teaching aid of 
vital importance; because excellent 
instructional films can be prepared 
basis (such as has 


on a national 


already been demonstrated by the 


UL. S. Office of Education) with 
complete standardization of the 
best teaching practice, detailed 
demonstration, etc., they offer a 


particularly important solution to 
this training shortage. 

Not only in the war industries 
but elsewhere on the Home Front, 
this 
training must play an 


instruction and 
important 


medium of 
part. Where agricultural produc- 
tion must be increased and methods 
improved, 


of operation county 


agent meetings and similar War 
Activities Board functions may 


serve to bring together audiences 
for film showings. In urban centers, 
air raid precautionary facts can be 
brought to the attention of the 
2,500,000 workers already enrolled 
at a minimum of expense for a 
maximum of absorbed learning, ac- 
cording to the original principles 
set forth by the Office of Civilian 
Defense in Washington. The un- 
changeability of the motion pic- 
ture is one of its principal assets, 
particularly when in use among 
untrained groups 
Abroad, in Latin America and 
among the Allied Nations, instruc- 
tional and informational motion 


pictures are playing an important 


role. Showings in America of the 
British documentary TARGET FOR 


TONIGHT demonstrated the popular 


appeal such subjects have among 
The work of the 


Rockefeller group, working in the 


friendly nations. 


field of cultural relations, will re 
sult in the showing of numerous 
Latin-American subjects — before 
adult 
while our neighbors to the South 


see North 


groups, etc., in this country 


American subjects. 
_ * * 

@ BUSINESS SCREEN’s NEWS PAGES 

reflect today’s trends in visual edu- 

cation with Government and Indus- 

An index of 


highlights 


try setting the pace. 
the 
these trends in the field: 


month’s features 


Defense Plant Training 

* Training directors find U. S. Of- 
fice of Education films 
aids in speeding class routines. 


invaluable 


Vocational Schools 

* Defense Training in 2,400 prim 
3.000 OSY 
and similar classes is of increasing 


ary centers and over 
importance in meeting labor need. 


U. S. O. E. films aid in training. 


Army & Navy Films 
* War Department 
reasons for use of films. 


releases state- 
ment on 
Navy increases use of training films. 
(Feature articles on these programs 
to appear in the next issue). 


Civilian Defense 

¢ First film already in circulation, 
with additional reels ready for lo- 
Target 


cal council showings. 


(coast) areas first in importance. 
Public Health 

* New techniques of war medicine 
public health 
physical 


demand visual aids: 


education for nutrition 


condition of equal significance. 


State of the Nation 
* Defense production reports show- 
rural 


ing to l6mm groups; areas 


also get extensive 


programs. 


Inter-American Relations 
* First American reels on the lands 
to the South are ready; distribu- 
tion of similar programs in Latin- 
America is the other goal. 


War Production Contracts 


* Contract Distribution offices to 
have educational films for guidance 
of subcontractors according to 


War Production Board plans. 
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Fitms aN EssentiaL Mepium 

The films greatest advantage is 
that of realism. Its next im- 
portant characteristic is selectivity 
of audience. There are already 
enough theatrical and non-theatri- 
cal outlets available to the adver- 
tiser to enable him to carry on a 
campaign as complete as that of 
any other existing medium. Yet this 
campaign will be one where a com- 
plete explanation of circumstances 
of sales, or of substitutions, etc., 
way be made with the undivided 


1. To explain the role of the 
manufacturer in war production: 
International Harvester, (THE Ma- 
RINES HAVE LANDED, THE STRONG 
SHALL BE FREE) has depicted the 
use of its equipment on the fighting 
front, has also shown the vital parts 
played by the farmer, the industrial 
worker and the man at the front 
and the relation of food and equip- 
ment. General Electric (BraTtinG 
TIME), American Telephone & Tele- 
graph (ALL-OUT FOR DEFENSE) and 


General Motors (WinGs FoR DE- 


INDUSTRY FACES ITS WAR PROBLEMS 


Aid to Dealers and Consumer Education Are Objectives for Pictures 


% WiTH THE ASSEMBLY LINES of 
American industry converted to war 
production, the task of safeguard 
ing our tremendous investments in 
products and trade reputations is 
now the major responsibility of 
advertising and selling. To speed 
the equitable distribution of re 
stocks to the benefit of 


loyal dealers and consumers, to re- 


maining 


tain the basic dealer organization 
against post-war needs, and to serve 
the economic well-being of the 
Home Front in many similar ways 
are tasks worthy of the best in 
media and men. 

Advertising, having proved its 
ability to build mass markets and 
thus to create the production lines 
upon which our victory now de- 
pends, must now prove its adapt 
ability to accomplish some of the 
following assignments: 


THree Mayor ASSIGNMENTS 


1. Long-range measures to insure 
the manufacturer’s leadership in fu- 
ture post-war markets. 

2. Re-examination of all existing 
media in light of war psychology, 
severe changes in readership due to 
population shifts, the draft, prior 
ity-reduced and war-production ac- 
tivated markets, “target” areas and 
subsequent changes in living habits, 
rising space costs, competition of 
war news in radio and newspapers 
and—of the greatest importance 
the recognition of a “preferred” 
This 


from the 


dealer and consumer market. 
latter 
knowledge that a reduced quantity 


condition stems 
of products are available for sales 
and that a lesser number of better 
dealers must be maintained on a 
minimum profit or subsistence basis. 


3. Substitutions required by di- 


12 


version of critical materials to the 
war effort. 

Wuat Kinp oF ADVERTISING 

The magazines have featured a 
familiar pattern of advertising ap- 
pearing on every other page: now 
dedication to the 

How- 
have a 
time-limit and it is expiring. As 


the advertiser’s 
defense effort is the theme. 
ever true, these messages 
every plant produces for defense, 
It will not 
serve to replace the consumer’s de- 


it is no longer news. 


sire for the product or pay a deal- 
er’s rent. 

The challenge of the present lies 
in the development and use of me- 
dia such as the motion picture or 
slidefilm which have very apparent 
advantages in this present era. 


attention of the prospect for a 
period of not less than ten conse- 
cutive minutes. 

The medium is a serious one, 
used non-theatrically. Its realism 
and throughness are entirely in 
harmony with the war effort. Its 
present role of service to the na- 
tion in industrial training and to 
the Army and Navy are a tribute 
to its instructional powers. These 
same powers may be employed with 
dramatic interest and attentiveness 
unequalled by anything else. 

How Are Tuey Now Usep? 

Recent film production may be di- 
vided into several fields of activty. 
These diverse objectives may be ac- 
cepted as a basic pattern of use for 
other concerns: 





CONSERVATION IS OUR PATRIOTIC DUTY! 


% In a special appeal to the readers of Business Screen, we have 


called attention to the request by Government and private inter- 


ests concerned with the problem of metal cans and reels now 


curtailed by priorities. We repeat it again—send back your old 


35mm. film cans and cores to the supplier. 


over and over again. 


They must be used 


You can help assure the continued and 


uninterrupted supply of film by your sincere cooperation. 


You also serve America in an hour when the Battle of Produc- 


tion is being fought to assure all of us the blessings of democracy. 


Films are serving at the front; make sure they can continue to 


fill this essential role of training and information by informing 


Business Screen of all unused existing projectors. 


It is evident 


that a large number formerly purchased for sales promotional 


uses have now been diverted to re-training of workers and dealers 


and for various other useful war tasks, but no equipment should 


stand idle at this time. 


Please inform us and we will see that the 


information is brought to the attention of the proper authorities 


in Washingon where re-purchase arrangements may be made. 





FENSE, WHEELS FOR DEFENSE) have 
produced similar subjects. 

2. To inform the consumer: 
Household Finance, Edison General 
Electric (Hotpoint), Westinghouse, 
the American Institute of Baking, 
National Dairy Council and the 
Aluminum Company of America 
have contributed excellent film fare 


in this field. 


3. Training the dealer organiza- 
tion for conservation duties, main- 
tenance and repair and similiar 
operational tasks: Chevrolet’s for- 
ward-looking Car Conservation Plan 
has already been backed up with 
service training films. Study films 
will be issued at frequent intervals 
to co-ordinate with the general 
service training plan. In a similiar 
vein is the Thermoid Company’s 
new picture, KEEP "EM HOLDING 
which covers the entire field of hy- 
draulic brake operation. Slidefilms 
offer another economical means of 
such service training. 


FOR THE ARMED SERVICES 


4. Motion pictures and slidefilms 
explaining the operation of equip- 
ment used in the Army and Navy: 
To insure the satisfactory operation 
of equipment, to minimize mainte- 
nance and repair obligations, and 
to generally contribute to the bet- 
ter fulfillment of war production 
obligations, leading manufacturers 
are complying with the stated re- 
quest (also embodied in procure- 
ment contracts) that visual aids be 
supplied for such training pur- 
poses. These films are useful in 
the civilian field and are 
economical to make. 


most 


5. To carry on direct advertising 
to selective markets: the screen has 
many distinct advantages of con- 
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centration. Screen advertising thru 
theatres may be purchased in prin- 
cipal defense centers, non-theatrical 
audiences may be reached through 
regular channels as well as in mil- 
lion-fold quantity throughout rural 
areas this coming spring and sum- 
mer season. Many products, un- 
affected by priorities, may never- 
theless penalties of 
other media in war time through 


escape the 


the use of the screen. 

There are other objectives such 
as the re-training of workers in 
agriculture and industry in which 
the manufacturer of equipment 
used by these workers has a definite 
responsibility toward its continued 
usefulness. In this category, the 
maker of farm equipment may as- 
sume some of the obligations of 
training women needed for farm 
production or workers for defense 
industries, both of whom would 
profit by his own superior explana- 
tion of the operation of the equip- 
ment these workers must use. 

UNLIMITED AUDIENCES NOW 

One phenomenon of the industry 
is the tremendous number of re- 
quests for films from all types of 
groups. This has often far exceeded 
the desires of the sponsor but today 
it provides ample selectivity as well 
as a comparatively less expensive 
mass audience. 

The most economical means of 
distribution is obtained through ex- 
isting services, providing projection 
service, equipment, etc. or the lend- 
ing type of film library. One service 
has listed 56,000 American Legion 
Posts, Parent-Teacher Associations, 
fraternal societies, women’s clubs 
and other adult organizations. An 
even greater number of audiences 
may be reached through the schools. 

Though there is not enough pro- 
jection equipment now on_ the 
market and unoccupied by defense 
training duties, nevertheless some 
cooperation may be obtained in the 
case of groups meeting in the 
school. Part of this problem is also 
served by the presence of a trained 


“UNFINISHED RAINBOWS”, the 


operator service in most of the 
major cities of the country. 


COSTS ARE ECONOMICAL 


In comparison with other media, 
the film requires technical skill and 
knowledge of its fundamentals but 
is no more difficult to plan. Pro- 
duction costs have been stabilized 
by far-sighted cooperative producer 
action to the point where they offer 
definite guarantees of reliability, 
experience, financial integrity and 
ample facilities as prerequisites to 


Typical Defense Subjects 

® Two single-reel theatrical films 
recently completed by Sound Mas- 
ters for the General Motors Depart- 
ment of Public Relations continue 
to receive favorable comment 
they are shown. WINGs 
FOR DEFENSE is a fast-moving re- 
view of Uncle Sam’s growing air 
armada. Centering about the prod- 
uction of the Allison aircraft en- 
gine, made by GM, and the engines 
made under license from Pratt- 
Whitney, this one-reeler also shows 


wherever 
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PROJECTORS AND SCREENS NEEDED FOR WAR TRAINING MAY 
BE AVAILABLE THROUGH THE PAINSTAKING EFFORTS OF THE 
WAR PRODUCTION BOARD AND THE CO-OPERATING MAKERS: 


The War Production Board believes this industry worthy of ma- 


terials urgently needed to make equipment to carry out defense 


training programs. Industrial plants and schools engaged in de- 
fense training, public health officers and medical schools, air raid 
training centers, the Red Cross, the U.S.O., agricultural educa- 


tors and county agents now organized under the War Activities 


Board setup — all those concerned with the serious business of 
preparing this nation for all-out war — should be able to get 
the equipment essential to their vital training activities. Manu- 
facturers of visual equipment have supplied the WPB with 
data for their minimum material needs; they have stripped their 


production lines of “amateur” items. They have doubled and 


tripled hours of production to handle other war materials of 


the kind their machine tools and men are best equipped to pro- 


duce. They have substituted, to the limits of efficiency in use, 


wherever critical materials were heretofore employed. In all 


this we have played an intimate personal role and can honestly 


say that the cooperation and understanding of the men and 


women with whom we worked in the War Production Board and 


within our own industry is to us an enduring tribute to the 


medium and to these Americans who labor together for Victory! 


—O. H.C. 
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the production contract. Govern- 
ment today, for example, is buying 
commercial picture production at 
costs far less than its own pictures 
formerly cost. 


excellent new sound motion picture 


production now available thru the Aluminum Company of America, tells 


them powering some of the fastest 
military aircraft in the world. 

The second film, WHEELS FOR 
DEFENSE, tells a parallel story of 
the military use of motor vehicles. 


Much of the footage was recently 
shot at one of the Army’s great 
training centers, where an amazing 
variety of motorized equipment is 
shown in action with one of the 
new armored divisions. 


Motion Pictures Aid 

In Speeding War Work 

* The part motion pictures can 
play in stepping up war production 
was pointed out recently in an 
article by Lt. Col. Roy L. Bowlin, 
“Shell Production — Motion Pic 
tures as an Aid to Quantity Manu- 
facturing,” which appears in the 
current January-February issue of 
Army Ordnance. 

The author details clearly how 
General Signal Co. combined sound- 
and-color motion pictures with 
words in assembling the production 
analysis for an educational order. 

He points out that films may en 
able other manufacturers to save 
weeks, possibly even months, in 
determining whether they have 
available machines and other facili- 
ties to handle similar orders. He 
states that manufacturers can learn 
from the picture the required floor 
space, methods of handling, scrap 
disposal, and the economical se- 
quence of operation and machining 
methods. 

Operatir&® time for every opera- 
tion as actually checked in the edu- 
cational lineup of machines in the 
General Railway Signal picture. 

Figures such as these, according 
to the article, are valuable guides in 
designing a production layout. 
Lieutenant Colonel Bowlin states 
that “the picture represents a valu- 
able service and short cut not pre- 
viously applied to ordnance manu- 
facture” in this country. 


—Steel. 


* + 7 


This Month's Cover: 
@ The cover scene, showing many 
phases of the defense training ac- 
tivity, is reproduced by 
arrangement with the U. 
of Education. 


special 


S. Office 


the historic saga of the development of aluminum, its place in our 
domestic and industrial life and in the armament and defense of our nation. 





Number Two - I1942 


13 


























y 


ft 
| 




















gn | 
min | 


"an 


vgn 
A \Ai\ 1i44 


MEDICINE TURNS TO VISUAL AIDS to bring the tatest developments in 
“White Battalions” which was pro- 
duced for the American College of Surgeons, shows a typical hospital class. 


technique to doctors. 





This scene from 











te WAR MEDICINE needs the movies. 
It needs the 


they 


with which 
It needs 


the definiteness with which they il- 


swiftness 
convey information. 
lustrate principles and techniques. 
It needs the 
they impress ideas upon the be 
holder. 


The development of the medical 


vividness with which 


motion picture for the profession 
and the general public has been op 
With the shattering of 
peace for America on December 7. 


portunistic. 


a new phase in the evolution of 
the teaching film undoubtedly has 
been entered. One purpose unites 


us—to win the war, as speedily 
and thoroughly as possible—and to 
that end every helpful medium and 
must be deliberately 


systematically 


instrument 


and pressed into 


picture should rank high among the 


maximum usefulness. motion 
media that will contribute to a de 
cisive victory. 
NEED TRAINING PROGRAMS 
In the field of health and medi 
cine we training 


want intensitied 


programs, short-cuts for dissem 
inating facts to the public, ways of 
arousing the people to protection of 
life and 


intercommunication with our allies. 


limb, means of scientific 
Fortunately we have long experi 
mented with the movies. They have 
already repaid us richly with num- 
bers of films that have contributed 
to medical progress by spreading 
knowledge. These productions have 
foretaste of what the 
that 
goads us to mighty effort 


been only a 


motion picture can do now 
necessity 
to employ our medical resources in 
the best way to conserve the na 
tion’s man power. 

Quickly we 


developments to be 


want new medical 


graphically 
communicated in all the details of 
technique involved to the medical 
personnel on our far-flung defense 
front. We clinicians 


cannot send 
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and 
teach, but we can ship films. Quick- 


ly we 


everywhere to demonstrate 
want medical recruits trained 
raid 
suficient in- 


battle and air 
We lack 


structors, but we can partly com- 


in caring for 
casualties. 


pensate for the shortage by using 
teaching films., 
STANDARDIZED SURGERY 
\ surgeon lightly remarked at a 
hospital conference of the Amer- 
1917 
efficiency 


ican College of Surgeons in 
that 
could be standardized by efficiency 


perhaps surgical 
methods, and that what an efficiency 
engineer like Gilbreth would prob- 
ably suggest would be, for example, 
to take moving pictures of a cer- 
tain eminent surgeon’s stitch-tying 
them teach the 
is done. What 
a figment of fancy early in World 
War | 


conclusion, 


and through pro- 


fession how it was 
was being done before its 
crude as the motion 
then. At a medical 
meeting in January, 1919, Major 
kt. Tunstall Taylor of the 
gen-General’s Office, said: 
“As a 
early became apparent to me that 
simply the verbal lecture, with the 


picture was 


Sur- 


supervising surgeon, it 


limitations of the human voice and 
the absence of illustrations or clin- 
ical material, was inadequate for 
attention and retention by the mem- 
ory; charts and slides were imprac- 
tical; so that the moving picture, 
on my initiative and the hearty 
cooperation of Colonel Owen, was 
established in the Surgeon-General’s 
Office. . . . In 


tures, | have had in mind not only 


creating these lec- 


military adding 


teaching facilities available for use 


instruction, but 


in our civil medical schools. 
The moving picture is very broad- 
ening in its educational possi- 
bilities.” 

FILMS USED EXTENSIVELY 


Medical schools and medical as- 


semblies educational 


today use 






WAR MEDICINE 


and the Screen 


films extensively. Surgical film ex- 


hibitions are now a major feature 
of every meeting of the American 
College of Surgeons, close to sev- 
feet of 


course of a 


enty-five thousand film 
being shown in the 
five-day session. Close-ups, en- 
largement, slow motion, unobstruct- 
ed view, give the motion picture 
superiority in many instances over 
the operative clinic for demonstrat- 
ing surgical technique. Since the 
introduction of color film, enabling 
differentiation of various tissues, 
the value and popularity of medical 
motion pictures have been greatly 
increased, and the possibilities for 
their employment in advancing 
medical practice in World War Il 
are boundless. 

Not every medical film is, how- 
ever, valuable, and not every mo- 
tion picture producer has the vision 
and patience which it takes to ob- 
tain a worth while result. Some 
of the infinite precision of detail 
which goes into the surgeon’s per- 
formance of an operation, must 
enter into the production of medical 
films. If a picture is not authorita- 
tive, it is not only worthless but 
In a field in which 


stake, an 


is misleading. 
life health are at 
inaccurate motion picture is as 
great a menace as the quack doc- 
Medical motion pictures, like 


and 


tor. 


physicians, need credentials, evi- 
dences of worth, for the protection 


of the profession and the public. 


REVIEW PROGRAM GROWS 


Years ago a producer sought the 
aid of the American College of 
Surgeons in producing medical 
films, and gradually since 1926 a 
comprehensive program of review, 
evaluation, and in some cases dis- 
tribution, has developed to meet an 
expressed need of guidance by in- 
dustrial concerns, departments of 
health, insurance companies, found- 
ations, associations, missions, in- 
dividual physicians, and film com- 
panies. Professional — technique, 
general teaching value, and photo- 
graphic quality of each film sub- 
mitted are judged by recognized 
authorities on the subject matter. 
Films which meet the basic stand- 
ard are approved, and the author 
given the right to insert a legend 
which reads: “Passed by the Com- 
mittee on Medical Motion Pictures 
of the American College of 
Surgeons.” 

Each October the Approval Num- 
ber of the College Bulletin carries 





by Dr. Malcolm T. MacEachern, 
American College of Surgeons 


a list of approved films, classified 
according to part of the body in- 
indicating number of 
reels. width of film, whether sound 


volved, and 


or silent, and from whom procura- 
ble. The 1941 list took 26 solidly 
printed pages. Seventy of the films 
listed are designed for the lay 
public. The newest of the latter is 
WHITE BATTALIONS—SERVING ALL 
MANKIND, pic- 
ture produced for the College un- 


a sound motion 
der a grant from the Becton Dick- 
inson Foundation for the Extension 
of Scientific Knowledge and de- 
signed to impart through dramatic 
presentation a knowledge of the 
scope of hospital service. Among 
the newest of the professional films 
is SURGERY OF THE COMMON BILE 
puct, by Dr. Charles B. Puestow 
procurable from Davis & Geck. 
TWO TYPES OF AUDIENCES 
These 
the necessary contrast involved in 
reaching radicaliy different 
types of audiences—one which can 


two pictures illustrate 


two 


best be educated through emotional 
appeal and_ entertainment; the 
other which demands straight, un- 
impeded, sharply drawn presenta- 
tion of technique. The paramount 
aim of both is, however, to teach, 
and the medical and technical de- 
tails of the first type of film must 
be punctiliously those 
In both types, in- 


correct as 
of the second. 
cidentally, it is possible to use an- 
diagrammatic _ illustration 
effectively those 
procedures and functions not read- 


imated, 
to demonstrate 


ily pictured or explained in any 
other way. 

When the medical motion picture 
was in its infancy, a committee of 
the College planned a program for 
encouraging the production of films 
on practically every subject per- 
taining to medicine, some of them 
in series and correlated to present 
a subject in all its aspects. Accord- 
ing to such a plan, the film on 
SURGERY OF THE COMMON BILE DUCT 
would be supplemented by one on 
physiology and function of the gall 
bladder, another on pathology, and 
a third on diagnosis and manage- 
ment, and similar series would be 
produced in every practicable field. 

The pro- 
gressed much farther than it has, 
had not the depression intervened. 
Now, however, with the critical 
war situation, there is need for 
every teaching aid. Spurred by the 


program would have 


(CONTINUED ON PAGE 27) 
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General 
color 


the new 
sponsored 


@ RAILROADIN’, 
Electric pro- 
duction on American railroading, 
is a picture of universal appeal 

the only qualification for a full 
enjoyment of it are that you be 
interested in America and_ the 
things that make her great—that 
you can be moved by the breath- 
taking drama of one of her great 
industries 
full of 


vital information. 


that you enjoy a story 
movement and color and 

The picture takes the audience 
from the early 1800s, when rail- 


roading was a young and strug- 
gling industry, to the present, when 
it has become an_ indispensable 
part of American life. 

Schools colleges clubs all 
will find in RAILROADIN’ 30 minutes 
of inspiration and entertainment. 

Directed by John 


produced by A dverti-Films, Holly- 


Boland, and 


wood, in co-operation with Ameri 
RAILROADIN took a 
year to produce. It is enhanced by 


can railroads, 


a special musical score by Dr. Ed- 

ward Kilenyi. 
Railroads in all 

country are represented. You are 


sections of the 


taken behind scenes for an insider’s 
look at makes the 
click. 


what railroads 


(Pictures on the next page) 





“AMERICAN ANNIVERSARY” is the 
new N. A. M. theatre short subject. 


A Story of America 
* The 


rise to a position of security and 


story of an immigrant’s 
influence is, in miniature, the story 
of America herself. 


An eye-witness account of the 


first showing of a film based on 
this theme, AMERICAN ANNIVERSARY, 
appeared in a letter written by a 
California lady, to the New York 
Times. The showing which she 
witnessed took place at the 46th 
Annual Convention of the Na 
tional Association of Manufactur- 
ers where the gathered industrial 
leaders of 


the opportunity of previewing the 


the nation were given 


film before its release to theatres 
throughout the country. 

“There was not a sound in that 
Waldorf-Astoria _ ball- 


room,” this writer reports, as the 


enormous 


story unfolded—that of a simple 
immigrant who came here as a boy 
and achieved success. A simple 


and poignant story, it is typical of 
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SUNKIST entertained many sub-deb groups like these at film showings in ’41 


FILM REVIEW 


NEWS AND REVIEWS OF THE LATEST 
COMMERCIAL & EDUCATIONAL PICTURES 


experiences of thousands who have 
“made good” in this land of the 
free. 

“Suddenly.” she writes, “I re- 
alized that 


been called ‘capitalists’ with much 


those men. who have 


scorn, were weeping. Unashamed,. 
their 
they 


they wiped and | 


realized that 


eyes 


wept because 


It depicts the rise of an immigrant as 
akin to the story of our country s growth. 


many of them saw themselves; saw 
their beginnings of poverty, loneli- 
ness, disadvantage. They wept be- 
cause they were feeling deeply that 
emotion called love of country.” 
AMERICAN ANNIVERSARY 
distributed to theatres 


N. A.M. by Modern 


ice, Inc., through each of this na 


is being 

only for 
Picture Serv- 
tional film distributor’s 31 theater 
exchange centers. It is not avail- 
able to groups or schools. 


Panorama of Industry 

A candidate for distinction for 
the most-talked-about 
film of the year is NOW IS THE TIME, 
produced for the General Motors 
Department of Public Relations by 
Sound Masters. More than a year 
in the making, this motion picture 
presents a panorama of American 


commercial 


Industry’s production of war mate- 
rials. Already revised three times 
to bring the subject matter up to 
date, NOW IS THE TIME is about to 
go into ‘ts fourth complete revision. 


Produced under the supervision 
of James Clemenger cf the Sound 
Masters organization in New York, 
this comprehensive -eport of a na- 
tion preparing for 
filmed in 


victory was 
than fifty 
throughout the 
States and Canada. 
Revealing the gigantic task faced 
by Industry in converting its men 


cities 
United 


more 
scattered 


and machines to war production, 
the film breath- 
production 


as plant after plant swings into 


also shows the 


taking acceleration of 


line. Heartening indeed, to every 
American, is this spectacle of In- 
dustry’s all-out participation in the 
freedom. 


war for preservation of 


To Help Dealers 

® Detroit auto companies are pre- 
paring conservation materials for 
the education of dealers and em- 
ployees during the coming months. 
At least two major concerns have 
announced complete training pro 
erams. 


New York Calling— 

* A new motion picture showing 
the highlights of New York City 
in sound and color is now being 
presented by the New York Central 
System. It is available for enter- 
tainment and educational purposes 
to school and social groups. 

The film, entitled New York 
Calling, is New York Central’s con- 
tribution to the promotion of na 
tion-wide interest in the cultural. 
educational and entertainment fa- 
cilities of New York City and travel 
to that metropolis. Using the daily 
life of the great city to portray its 
moods at work, at study and at 
play, individual shots catch scenes 
varying from the idle informality 
of pigeon feeding to the grandeur 
of New York’s famed skyline. 


Production was in charge of 


Frederick G. Beach, Supervisor of 
Motion Picture Bureau, Public Re- 
lations Department, New York Cen- 
tral System. The narration, writ- 
Auchincloss, is 
The 


film, 800 feet long, has a running 


ten by Gordon 


given by Vincent Connolly. 
time of 24 minutes. It is 16mm 
in Kodachrome. 
In fast-moving 
York brings the visitor 
down the scenic Hudson River Val 
ley via New York Central into 
Gotham. The film takes its 
audience on a boat trip ‘round Man- 


sequences, Neu 
Calling 


then 


hattan, which is followed by a bus 
ride up Fifth Avenue and visits to 
museums, parks, Coney Island, the 
Bronx Zoo, Rockefeller Center, the 
tops of skyscrapers and many other 
points of interest. It ends with 
the traveller en route back home. 

The picture has an entertaining 
as well as educational appeal to va 
ried audiences: school students of 
all ages. Parent-Teacher groups, 
employee groups, church, civic and 
social organizations, etc. 

Address 
reau of Business SCREEN (20 North 


Wacker 


details on sources from which this 


the Screen Service Bu- 


Drive, Chicago) for full 


film may be obtained in your 


immediate locale. 


“AMERICANS AT WORK" an aill- 
Technicolor release made under the 


supervision of the New York State Bu- 
reau of Milk Publicity has been seen in 
theatres. It is a 10-minute informative 
and entertaining short on the work-a- 
day life of a milkman, turned philos- 
opher, with his candid views on life. 
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FILM REVIEW, ov 


te HELPING AMERICANS keep well- 
informed, both industry and Gov- 
ernment are providing instructive, 
factual films containing up-to-the 
minute information for consumers, 
inspiring reports on the progress of 
the war effort, and vital guidance 
on conservation of cars, homes, and 
precious materials now used for 
the making of war goods. 
church audi- 


In clubs, lodges, 


toriums, parent-teacher meetings 
and community centers, audiences 
may gather to see these films at 
little 


groups, most active these days, are 


expense. Civilian Defense 
seeing instructional films. Consum- 
er education is facilitated by prod- 
uct films and nutritional subjects 
available through national distribu- 
tion service agencies and libraries. 


How To ARRANGE SHOWINGS 
° The only 


entertainment subjects are desired, 


expense, unless rental 


will be that of projector service. 
Groups regularly using such equip- 
ment may wish to purchase it and 
they can readily obtain it if organ 
ized for Civilian Defense instruc 
similar 


tion or purposes such as 


defense training. Otherwise, your 
local audio-visual dealer or projec- 
tionist will serve at nominal cost. 
Although projectors may be ob- 
obtained from local schools, Gov 
showings. 
Business SCREEN has checked and 


ernmnt offices, etc. for 
ernment offices, etc. for showings. 


guided. Local civilian defense 
councils too often receive such in- 
structions only to, find that they 
have no one capable of operating 
this sound equipment, nor will any 
responsible owner readily loan it 
on such a basis. 

Talk it over with the schoo] and 


your local projectionist first. 


Defense Savings Film 
* A thrilling recital of the average 
Second 


World War, WHEN FREEMEN SHALI 


American’s part in the 


STAND is a one-reel sound motion 
picture for theatre use produced by 
Sound Masters, Inc. for the De 
fense Savings Staff of the 
Treasury Department. 


uu. S 


War brings the challenge of fire from 
the skies—incendiary attacks—pictured 
in “Fighting the Fire Bomb.” 
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RAILROADIN’—GENERAL ELECTRIC’S-sponsored all-color 16mm. sound motion 
picture produced for American railroads by John Boland, Adverti-Films, Hollywood, 
features this typical historical scene showing an episode in the early history of the 


railroads. 
horse’’ as the film describes it. 


A nation which looked, in its early days, with suspicion at the “iron 
(Reviewed in detail on the previous page) 


OF INTEREST ATO CLUB GROUPS 


® ADULT 


come news of an entire series of 


CLUB GROUPS will wel- 


films on Latin-America just about 
to be released under the auspices of 
the Rockefeller Inter-American Af 
fairs Office, 444 Madison 
New York City. 
AMERICANS ALL 


A venue, 


was the first in 
this series and is obtainable from 
the New York City, Chicago, Dallas 
and San Francisco exchanges of the 
Motion 
YMCA among other depositories. 


Picture Bureau of the 
University extension libraries will 
also have this subject. Some 15 
additional reels, many of them in 


Full de- 


tails will be released in FILM RE- 


full color, are coming! 


VIEW next issue. 

Among the free commercially- 
sponsored films of particular inter 
women’s 


Household 


Buymanship as well as the excel- 


est to groups are the 


Finance slidefilms on 
lent budget advice contained in the 
l6mm sound motion pictures also 
obtainable thru the Corporation’s 
Research Department, 919 North 
Michigan Avenue, Chicago, Du- 
Pont, the Livestock & Meat Board. 
Armour, the National Dairy Coun- 
other 


cil and Westinghouse are 


sponsors with consumer pictures. 


The film shows you how you can pro- 
tect your home, your family and your 
community. 


* Men like baseball and the annual 
American League sound movies rate 
This year’s THE 
NINTH INNING, may be requested 
from Lew Fonseca, c/o the 
League’s Promotional Department, 


tops. edition, 


310 So. Michigan Ave., Chicago. 

Check the Government “defense 
reports” listed on the page oppo- 
site and add one of these films to 
your next program. 


for Air Raid Wardens 


® AIR RAID WARDEN, a 16mm. civi- 
lian defense training film produced 
on the Pacific Coast, has been an- 
nounced by Photo & Sound, Inc., 
San Francisco. 

The film is available nationally 
to civilian 


defense councils. air 


raid warden groups, industrial 


firms, city and county govern- 
ments, and schools. 

AIR RAID WARDEN is a 10-minute 
sound film showing the duties of 
the air raid warden in preparing 
his neighbors for action under 
possible air attack, and also shows 
his duties during a blackout. Also 
under production in San Francisco 
is another 10-minute defense train- 
ing film BLACKOUT scheduled for 


release in March. 


Inexpensive and reasonably satifactory 


under certain conditions is the use of 
the sand method. 


TO SELECTED 


INDUSTRIAL 





CIVILIAN DEFENSE 











# An instructional film entitled 
FIGHTING THE FIRE BOMB, describ- 
ing methods of combating incendi- 
ary bombs and adopted by the Pro- 
tection Division of the Office of 
Civilian Defense, is now in use. 

Two additional filras AIR RAID 
WARDEN (1 reel) and THE RESCUE 
SQUAD (2 reels) are scheduled for 


early release. Projection arrange- 


ments are to be worked out by lo- 
cal councils. 

The places from which clubs, 
fraternal organizations, and similar 
groups may obtain the film for the 
instruction of their members, and 
the number of prints available in 
each place are: 

CIVILIAN DEFENSE CENTERS 

First Civilian Defense Region: Mr. Joseph 
M. Loughlin, acting director, 101 Milk Street, 
Boston, Mass., 52. 

Second Civilian Defense Region: Col. Walter 
W. Metcalf, acting regional director, 111 
Eighth Avenue, New York, N. Y., 82. 

third Civilian Defense Reyion: Col. Augus- 
tine S. Janeway, acting director, 1554 Balti- 
more Trust Building, Baltimore, Md., 35. 

Fourth Civilian Defense Region: Mr. 
Charles H. Murchison, director, 150 Hurt 
Building, Atlanta, Ga., 52 

Fifth Civilian Defense Region: Mr. Dan 
T. Moore, director, 513 East Town Street, 
Columbus, Ohio, 22. 

Sixth Civilian Defense Region: Mr. Ray- 
mond J. Kelly, director, Room 2620 Civic 
Opera Building, 20 North Wacker Drive, 
Chicago, IIL, 20. 

Seventh Civilian Defense Region: Mr. 
Joseph D, Scholtz, acting director, 506 Grain 
Exchange Building, 19 and Harney Streets, 
Omaha, Nebr., 30. 

Eighth Civilian Defense Region: Mr. " 
E. Smith, Director, Majestic Building, San 
Antonio, Tex., 29. 

Ninth Civilian Defense Region: Mr. Jack 
Helms, acting director, 1355 Market Street, 
San Francisco, Calif, 47. 

AT U. S. NAVY OFFICES 

Capt. Webb Trammell, USN (retd), North 
Station Industrial Building, Boston, Mass., 1. 

Commander W. C. I. Stiles, USN (retd), 
90 Church Street, New York City, 1. 

Capt. Julian H. Collins, USN (retd), Navy 
Yard Station, Philadelphia, Pa., 1. 

Capt. E. M. Woodson, USN (retd), 
Operating Base, Norfolk, Va., 1. 

Commander F. D. Pryor USN (retd), c/o 
Commandant, Sixth Naval District, Charles- 
ton, S. C., 1. 

Lt. Comdr. R. W. McReynolds, 
Federal Building, New Orleans, 1. 

Capt. W. F. Amsden, USN, Naval Train- 
ing Station, Great Lakes, IIl., 1. 

Capt. E. A. Lefquist, USN, Naval Train- 
ing Station, Great Lakes, Ill., 1. 

Capt. H. O. Roesch, USN (retd), Naval 
Operating Base, San Diego, Calif., 1. 

Capt. J. W. Lewis, USN, Federal Office 
Building, San Francisco, Calif., 1. 

Commander E. W. Hoffman, USN, United 
Exchange Building, Seattle, Wash., 2. 

Commandant, Tenth Naval District, San 
Juan, Puerto Rico, 1. 

Commandant, Fourteenth Naval District, 
Pearl Harbor, Hawaii, 1. 

Commandant, Fifteenth 
Balboa, Panama, C. Z., 1. 

Commandant, Washington Navy Yard, 1. 

Training Division, Bureau of Naviga- 
tion, 1. 

Commander Sam Singer. Office of Civilian 
Defense, Washington, D. C., 3. 

Training Section, office of Civilian De- 
fence. Wevhington, D. C., 31. 

Total, 420. 


Naval 


USNR, 


Naval District, 


Various approved types of equipment 
and materials for controlling incendi- 
aries are shown in actual use. 
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® WAR PRODUCTION is the topic of 
the hour in our shops and factories. 
Training films, such as those on 
machine shop operation and ship- 
building produced by the U. S. 
Office of Education or the many 
other excellent “industrials” avail- 
able through producers or manu- 
facturer-sponsors are first choice. 

Then safety material ranks high. 
The slide-films of the National 
Safety Council; motion pictures 
available through Aetna and simi- 
lar insurance sponsors will find 
ready use. 

Thirdly ; 
material such as the Army film 
SAFEGUARDING MILITARY INFORMA- 
TION (available in 16mm) and the 
defense reports listed here make 
excellent program fare. 


Government- sponsored 


Finally, always fill out the bill 
with a sports reel, a cartoon, or 
travel subject to sweeten the pro- 
gram. Open with music and close 
with memorable facts. At many of 
the defense plants, noon-hour em- 
ployee meetings are ideal for short 
film showings and after-hours, un- 
der either union or company aus- 
pices, whichever is preferable. 


Fly-Casting Pictured 


* A new sound picture on the art 
of fly-casting is available through 
the Fisher Body division of Gen- 
eral Motors. 

The film, LeTs Go FISHING AGAIN, 
is a sequel to the popular picture 
Let’s Go FisHING. The first pic- 
ture, which dealt with bait casting, 
was acclaimed so widely by dis- 
ciples of Izaak Walton and by con- 
servation authorities that it was de- 
cided to make a sequel. The movie 
is a two-reel 20-minute film, fea- 
turing Tony Accetta, six-time U. S. 
professional all around bait and fly 
casting champion. 





YOUR DEALER HAS 
THESE FILMS 


* Arrangements for films re- 
viewed in these pages may 
often be made through your 
local audio-visual sales repre- 
sentative or projection service 
organization. The necessary 
projection equipment is avail- 
able at reasonable cost. See 
“Projection Service” in your 
classified phone book. 


PHONE YOUR LOCAL 
PROJECTIONIST TODAY! 
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* LonG YEARS OF EXPERIENCE 
marked by outstanding visual aid 
service to the adult and educational 
groups who make up the thousand- 
fold audiences who regularly fill 
their programs thru the 


PROGRAMS 


AVAILABLE 


balanced evening of entertainment 
with a comedy, a travelogue, a 
musical film and either an educa- 
tional or industrial picture of real 
worth to these service men. 

The Bureau’s ex- 





facilities of the Motion 
Picture Bureau of the 


YMCA, have once 





Motion Picture 
Bureau Service| s,, 


changes in New York, 
Chicago, Dallas and 


Francisco have 








a gain culminated in 
the Bureau’s selection as the motion 
picture headquarters for the 172 
USO clubhouses. 

For these recreational 
the Bureau’s capable chiefs, George 
Zehrung and Al 


centers, 
Fredericks, are 


arranging hundreds of programs in 
advance. Each program is a well- 


GOVERNMENT 





“BUILDING A TANK” is a new 2-reel 


* Buripinc a TANK, a Defense Re 
port on the making of the M-3 
tank, with narration by 
Welles, has been produced by the 
Film Unit of the Office of Em- 
ergency Management. A 2-reel ver- 


Orson 


sion, especially for 16mm. distribu- 
tion, is to be available. 

The following pictures are also 
available in 16mm. sound: 
BUILDING A BOMBER: (2 reels, 20 
minutes). Photographed in _ the 
Glenn L. Martin plant at Baltimore. 
this film graphically describes the 
step-by-step manufacture and as- 
B-26 
bomber. Of interest to engineering 


sembly of the medium 
and vocational groups. 

ALUMINUM: (1 reel, 10 minutes). 
Traces the importation of bauxite 
from Dutch Guiana, now occupied 
by U. S. troops, and describes the 
subsequent chemical processes 
which convert this one ore into 
aluminum, the “fateful metal” of 
modern warfare. 

DEFENSE REVIEW NO. 1: (1 reel, 10 
minutes). Incorporates three sub- 


been in Government 
service for many many years, in 
fact, continuously thru the period 


since World Wars I and II. 


cent years, distribution of Defense 


In ce 


Reports to millions of borrowers of 
British and Canadian war informa- 
tionals has been an _ outstanding 


activity. The first Inter-American 


DEFENSE REPORTS 





0.E.M. ‘“‘Defense Report” for America. 


jects (a) describing necessity for 
sub-contracting defense orders; (b) 
training projects of the National 
Youth Administration; and (c) the 
tremendous merchant shipbuilding 
program. 

DEFENSE REVIEW NO. 2: (1 reel, 10 
minutes). Incorporates three sub- 
jects (a) describing work entailed 
in building new airfields of the ex 
panding Air Corps; (b) the pro- 
cesses by which aluminum scrap 
converted into 
weapons; and (c) manufacture of 


is recovered and 


synthetic rubber. 

HOMES FOR DEFENSE: This film in- 
dicates the problems of defense 
housing and various 
provided for 
workers in defense areas. 

POWER OR DEFENSE: (1 reel, 10 
minutes). 


shows the 


types of housing 


Report on the defense 
activities using TVA power in the 
Tennessee Valley. 

ARMY IN OVERALLS: (1 reel, 7 min- 
utes). Work of the C.C.C. in clear- 
ing military reservations for the 
U.S. Army. 


FOR 


SHOWING 


AMERICANS ALL, is also 
being distributed. 

Groups, particularly adults and 
equipment, may 
join this service as Exhibitors at a 
Regular bulletins are 
issued on new free industrial and 
low-cost rental material as a part 
of this Exhibitor service. On Jan. 
1, 1942, the Bureau listed 15,856 
l6mm Sound Exhibitors consisting 
of schools ((6514% 


and churches, clubs, industries and 


subject, 


schools owning 


modest fee. 


educational ) 
other organizations (34'44% com- 


munity. Since each member-ex- 
hibitor represents an attendance of 


many individual members in the 


school or organization, audience 
figures tally up to considerable 


numbers—totaling many millions. 
Next Issue: Another outstanding 
source of films will be discussed 


in these pages. 

“Hidden Hunger" Released 
*HIDDEN HUNGER, a two-reel picture 
starring Walter Brennan, is being 
presented by the Federal Security 
Agency as a part of the National 
Nutrition Program. 
leased only through motion picture 
theatres for the time being. 

A committee headed by M. L. 
Wilson, Director of the Nutrition 
Division, Office of Defense Health 
and Welfare Service, assembled the 
nutritional information for the 
film. Funds were provided by 
Swift & Company. 

Since the film is one of the most 
important projects carried out by 
the Office of Defense Health and 
Welfare 
McNutt is addressing himself to na- 
tional organizations such as men’s 
and women’s clubs and 
groups, educational groups, youth 


It is being re- 


Services, Administrator 


service 


groups and similar bodies, asking 
them to help promote the film as 
part of their effort for our national 
HipDEN HUNGER 
was produced by the American Film 
Center for the national program. 


defense program. 





GET THIS PROGRAM 
GUIDE REGULARLY 


* Program chairmen, other 
responsible heads of adult 


groups, clubs, lodges, unions, 
and associations may receive 
film bulletins and other lit- 
erature without cost by ad- 
dressing FILM REVIEW c/o 
Bureau, 20 
North Wacker Drive, Chicago. 
SCREEN SERVICE BUREAU 
20 N. WACKER, CHICAGO 
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% One oF THE Finest TRIBUTES paid to Visual 
Education was recently addressed to the editorial 
offices of BustNess SCREEN by Dr. L. E. Smith, 
Executive Secretary of the Kentucky Tubercu- 
losis Association. Dr. Smith’s letter and a number 
of others which accompanied it cited the inesti- 
mable value of motion pictures in community 
education, the handicaps and actual hazards to 
public health which would be incurred if this 
valuable work abandoned. The letters 
tell of a vital campaign against disease: 


were 


To the Editor of Business Screen: 


® .. . | am much interested and rather dis 
tressed, at an editorial in Number Eight. Volume 
Three of the BUSINESS SCREEN MAGAZINE. I am 
interested because I did not know how widely 
the motion picture projector was being used in 
other lands, nor, did I know that they were so 
much superior to us along this line. This points 
out clearly that they have been keen to recognize 
the value of this potent weapon in fighting the 
battle behind the lines. 

I have been a strong advocator of visual edu 
cation for more than ten years, and have been 
using equipment extensively for eleven years. 
I have both sound and silent equipment, and 
have been able to place such equipment in the 
hands of many of the health officers in Ken- 
tucky. 
are wanting equipment that they are having dif 
ficulty in obtaining. I fear that in the face of 
national emergency, our 


Just now, we have more of them who 


people are going to 
adopt a short-sighted policy, and curtail the 
production of this equipment by giving some 
This, I think, would be 


a grave mistake, because we are being told it 


thing else the priority. 


takes about eighteen men on the ground and be- 
hind the lines to keep one on the fighting line; 
therefore. the efficiency and morale of these 
men is of vital importance and without health 
all of these things are of little importance. We 
are being told that more than half of our men 
called to action are physically or mentally unfit 


for service at the time they are called. 


HOW MANY FIT FOR SERVICE? 
Magee. 


Army. has recently issued a statement confirm 


Dr. James Surgeon General U. S. 
ing the findings of others, that 1% of the male 
population of military age for the country as a 
whole, have active tuberculosis and, of course, 
that means that they are spreaders of disease. 
He has also made the statement that at least 
75% of early active tuberculosis can be dis- 


covered only by chest X-ray examinations. 

My job is to tell this to the people, and make 
them believe it is important, and that is where 
I find visual education so helpful 

I have recently come in from a heavy cam- 
paign of more than six weeks and my records 
show that in 2'4 days of field work, I showed 
57 reels to 17 groups, with a total attendance 
of 3.580 


but, of course, in this group there was one night 


mostly high school boys and girls 
meeting where four X-rays were shown to the 


doctors of the community, and another to a 
social club of importance. This is just a sample. 


Kentucky Health Officers Cite Importance of Visual Aids — 


IN DEFENSE OF PUBLIC HEALTH 


I have just received some letters from the 
communities where I have served, and in order 
that you may see the significance of these letters, 
I am inclosing them for your study. / believe 
they will show some pretty convincing reasons 
why it would be a grave error to do anything 
that would cut off this vital factor in field work 
and general efficiency for national defense. 


PICTURES HELP WIN TAX CAMPAIGN 


We recently had a campaign in one of our 
counties where they were to vote on November 4 
to levy a tax to take care of the tuberculosis 
people. In the face of already overburdened 
taxation, you can readily see how this would 
meet the disapproval of most everyone and 
many of our folks said it could not be done. 
However, we covered the county pretty well 
with the right sort of pictures, giving facts and 
creating interest as to the needs for such a pro- 
gram. When the voting day came around, they 
voted 10 to | in favor of the tax. I am sure 
visual education was the factor that turned the 
tide, but, why go on. 

I just want to register with you my approval 
of visual education, and my disapproval of any 
step that will! curtail the production of the equip- 
ment that is needed to keep our country abreast 
of the great needs, and wise to the perils that 
threaten us. Morale and health are vital ele- 
ments in national efficiency, and when we have 
these things national defense will take care of 
itself. We have been warned that this may be 
a long drawn out war and if this should be the 
case, then these things will be needed more than 
ever before. 

I hope you can do something to remove this 
tragic threat that seems to be creeping nearer 
to us. 

Sincerely yours in the defense of our nation, 


L. E. Smirn, M. D., Executive Secretary. 


OTHER HEALTH OFFICERS WRITE 


Adair County Health Department 


* ... Recent information from you to the effect 
that elimination of 16mm projectors is being 
contemplated is somewhat disturbing. I wonder 
what the effect will be upon the Health Educa 
tion Programs that are being carried on through- 
out the country. I believe, as you do, that such 
education in relation to tuberculosis control. 
nutrition, ete., is of vital importance in main- 
taining the physical efficiency of our nation’s 
national defense. 

Your recent trip to the county, and the enthu- 
siastic reception with which your films on tuber- 
culosis and other health subjects was met, dem- 
onstrates the value of these programs. I sincerely 
hope, as you do, that projectors will continue to 
be available, as I have seriously considered the 
purchase of one with Christmas Seal Funds this 
year. 

Yours sincerely, 


J. T. Duncan, M.D. Health Officer. 


Bracken County Board of Health 

* ... As you may know, the use of motion pic- 
ture films is an established method of education 
in this country and has been for several years. 
In the fields of health and nutrition education 
this method has been of exceptional value. 

I believe that Bracken County is more ad- 
vanced in the use of films for educational pur- 
poses than the average county and thus is prob- 
ably better equipped. Many other counties will 
undoubtedly desire to institute or expand their 
film educational programs and would be seri- 
ously handicapped if 16mm projection equip- 
ment were not available. I know that local 
educators consider ihe use of films indispensable 
in general education and’ their value in health 
education is unquestioned. 


J. A. Camppewi, M.D., Health Officer. 


Breathitt County Health Department 
° During this war emergency we realize 
there are many articles that civilians must sac- 
rifice, however there are a few materials that 
are greatly needed in our work in health educa- 
tion and any curtailment in the production of 
these materials will reduce the effectiveness of 
our educational program . . . We feel that your 
recent visit to this country and the showing of 
motion pictures on tuberculosis and other health 
subjects was a great aid in this Christmas Seal 
Sale campaign. 

Again we sincerely hope that this method of 
Public Health Education will not be impeded by 
lack of materials. 

Paut A. Wricut, Director. 


Carroll County Health Department 
December 22. 
th 


1941. 
* ...1 am writing to you concerning the great 
value of the educational films and lectures pre- 
sented by you to the many schools in these 
counties and various adult groups as well. These 
presentations, especially the pictures shown, 
have served to strike home to our citizens the 
needs for prevention and precautions against 
communicable diseases, especially those of the 
chest. Since you have shown your films in these 
counties there has been a great influx of people 
to private physicians and X-ray clinics to secure 
chest plates and many cases of tuberculosis have 
Without these films 
this could not have been accomplished and the 
value of them, therefore, to public health, is in- 
estimable. I sincerely hope that you will be 
able to continue with this fine work since it is 
so necessary and is producing such wonderful 
results. 


Water THomas Fianerty, M.D., Director. 


been found among these. 


Mason County Board of Health 


* ... 1 am much perturbed about priorities 
limiting the production of 16mm projectors for 
educational work in the control of tuberculosis. 
Your recent visit to Mason County with your 
projector was undoubtedly instrumental in the 
very favorable increase in seal sale returns. If 
such educational work is withdrawn in a state 
which is so heavily infested with tuberculosis 
we shall quickly experience an increase in our 
cases and deaths. 

As you know, tuberculosis is on the increase 
in certain large cities in the United States and 
this simply reflects the fact that we have reached 
a crisis in tuberculosis control. Further, that 
(Letters ConTiINueD ON Pace TuHirty - Four) 
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PROJECTORS WHIR AS INDUSTRY SPEEDS TRAINING 


OF 10,000,000 WORKERS NEEDED FOR WAR PRODUCTION 


% Derroir. Micnican: In the 
Motor City as in the rest of 
America, all-out conversion to 





war production is the Job of 
the hour. The tools and dies which molded 
America’s greatness in mass production are 
being cut to fit a new assignment—the weapons 
with which America’s army, navy and air force 
must accomplish the‘defeat of the Axis. And the 
Job is being met with the same planning ability 
and mass-scale thinking that made this industry 
the model for all the world 
Germany. 


including Nazi 


With that characteristic “bounce” which has 
made it possible for the auto industry to lead 
so many economic “comebacks” for American 
industry, the motor car makers are going at ‘this 
task with enthusiasm. The men from the paint 
shops and other former shop assignments are 
either already in retraining or scheduled for 
early classes. Many of them are already on the 
“assembly lines of defense” as a recent Chrysler 
picture production has termed it. 

Throughout this training activity—at Hudson. 
Dodge, Fisher Body, Chrysler, and many other 
plants—visual aids have long been playing an 
active role in daily showings before apprentice 
groups as well as in up-grading. Not only 
company-produced films but also those of the 
U. S. Office of Education are shown to trainees. 
Projectors formerly busy in the sales promotion 
departments are doing double-duty in the train 
ing schools; there have been many requests for 
additional equipment in new plants. 

Elsewhere in the country, the aviation indus 
try appears most active in the use of visual 
aids. Curtiss-Wright and Lockheed are among 
those using their own films as well as “outside” 
training subjects. The following report, a letter 
from the training division of Sperry Gyroscope. 
is indicative of the thorough manner in which 
these plants are tackling their training problems: 
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SPERRY GYROSCOPE GIVES 
FAVORABLE TEST RESULTS 





... The U. S. Office of Education’s set of Pre- 
cision Measurement sound motion pictures comes 
closest to showing possibilities for use in our 
inspection training program. The Scale, Fixed 
Gages, and Height Gages are good and The 
Vicrometer and Vernier are excellent. With 
the two latter films we ran an interesting experi- 
ment to test their teaching efficiency. 

A two-hour experimental class of ten girls 
was taught the use of the micrometer. Our reg 
ular apprentice and learner classes consist en- 
tirely of boys, but in this experiment girls were 
used for subjects to insure results unaffected by 
the factor of previous experience. None of the 
girls had ever used a micrometer. Nine had 
never touched one. Some had never seen a 
micrometer. The films carried practically the 
entire burden of instruction. 

The lesson plan pursued was as follows: 


SUBJECTS MINUTES 
(a) Introduction—reason for being 
here 3 
(b) Show “Micrometer” film 15 
(c) Explain “feel” orally 3 


(d) Distribute micrometers and start 
measurements on previously cal 
ibrated bars to 1/1000 in, 39 

(e) Mention general mistakes such 
as “micrometer where possible 
should be read before taking off 


from piece” 6 
(f) Show “Vernier” film 1] 
(gz) Re emphasize major points of 

“holding” and “feel” l 
(h) Take readings on pret iously 


calibrated bars to 1/10,000 in. 12 


Total Time ... 2 Hours 


# A chart was made to summarize the experi- 
mental data obtained. After viewing the Mi- 
crometer film and hearing a three-minute oral 
explanation by the class instructor on “feel” 
(a detail beyond the ability of the film to get 
across) each girl made ten measurements on 
calibrated bars. Of the 100 readings thus made, 
77% were correct to + .OO1 in.; 8% were 
wrong, due to misreading of a .025 in. division 
(a common mistake easily correctible with a per- 


sonal word or two): and 15% were true errors. 


54% ACCURACY IS ATTAINED 

After viewing eleven minutes of the Vernier 
film and hearing a six-minute oral elaboration 
by the class instructor on the correct holding 
of the micrometer each girl made ten additional 
measurements. Of the 100 readings thus made, 
359% were correct to an accuracy of + .0001 
in.: 54% were correct to + .0002 in.;: 5% 
were wrong due to misreading of a .005 in. divi 
sion; and 41% were true errors. 

During none of the above readings did the 
class instructor give any individual help as is 
always done in the regular male _ inspection 
learner classes. An analysis of the readings 
shown on the chart shows that if such help had 
been given—and it would not have incurred any 
additional time—67% of the answers (starred 
on the chart as “easily correctible’) would have 
been corrected to +.0001” as compared with 
the 52% found correct to this tolerance after a 
corresponding period of class time with the reg 
ular average boy learner class receiving oral in- 
struction only. 


BOYS HAVE COMPANY EXPERIENCI 
It should be emphasized that the boys from 
which the above figure of 52% accuracy is. on 
the average, obtained usually have had technical 
or vocational school backgrounds, considerable 
experience with Sperry, and have usually had 
(PLEASE TURN TO PAGE THIRTY-TWO) 
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Slidefilms help teach aero-dynamics to Uncle Sam's new army pilots 


Why the Army Uses Films 


% The War Department has given the following reasons 
why films and film strips are valuable as time savers 


and as aids to improvement in the quality of instruction. 


(1) They concentrate attention on essentials by 


showing only the essential action or subject. 


(2) They bring demonstrations of tactical exercises 
or equipment to the troops, thus eliminating the time- 
consuming factor of moving troops to the demonstra- 


tion areas. 


(3) The same demonstration can be shown re- 
peatedly without expending the time and labor to re- 


peat such demonstrations in the field. 


(4) Films on the use and care of new equipment can 
be shown in advance of its arrival, thus facilitating its 


immediate use. 
(5) Instruction for all troop units is standardized. 


(6) Mechanical functioning of weapons or motors 
ean be clearly depicted by means of slow motion and 


animation. 


(7) All members of the class can see and hear all 
phases of an action which otherwise can be observed 


satisfactorily only by those close to the scene. 


(8) The services of the most highly trained troops 
and expert instructors are utilized in demonstrating the 
methods and techniques illustrated on the film. This in- 
sures that all troops, regardless of location, have con- 
stant visual access to the latest approved methods as a 


standard in attaining their training objectives. 


Film Strips and film strip projectors are especially 
useful for they are easily transported, and can be util- 
ized in day rooms, mess halls and similar locations 
without the need of complete darkness. Since any in- 
dividual frame of a film strip can be held on the screen 
as long as desired, they permit the student to check his 
work with the correct procedure, while the instructor 
can point out and discuss at length the vital points of 


the instruction. 


Editor's Note: The above is an official statement released by 


the War Department on behalf of the Signal Corps, U. S. Army. 








FILMS 


* Keyed to the times is KEEP "EM 
ROLLING, a new institutional motion 
picture just completed by Sound 
Masters for The B. F. Goodrich 
Company. Of vital interest to every 
American is this film’s revelation 
of the indispensability of rubber in 
the life of the nation. Beyond ques- 
tion, this film will startle audiences 
into a new appreciation of the vital 
importance of rubber tires and 
highway transportation to an Amer- 
ica at war. 

The critical shortage of raw 
rubber, everyday rules for increas- 
ing tire life and the Government’s 
plan for providing the Army with 
its full requirements are all dis- 
cussed authoritatively. Something 
new in commercial film production 
technique is found in this new film, 
where a_ stirring and original 
marching song ... . entitled Keep 
"Em Rolling . . . . forms the basic 
structure of the entire film. 


Alcoa in Technicolor 

* Starting out with its introduction 
in the form of table ware at a state 
banquet given by Napoleon III, 
aluminum has had a colorful and 
eventful hundred years of commer- 
cial existence. At that banquet in 
the early 1850's, the guests of 
honor at Napoleon’s table were 
supplied with forks and spoons of 
a new and strange, lightweight 
metal—aluminum. The less impor- 
tant guests had to get along as best 
they could with the ordinary, 
cheaper solid gold utensils. In 
those days, aluminum sold for $545 
a pound and was much rarer than 
gold. 

A new Technicolor sound movie 
tells the story of aluminum, begin- 
ning with that colorful banquet 
scene in Napoleon’s palace. The 
movie UNFINISHED RaINBows, runs 
for thirty-five minutes and brings 
the story of aluminum up to the 
present defense effort being made 
by the producers of the metal. 

Charles Martin Hall and his sis- 
ter, Julia, are portrayed in the 
woodshed of the Hall home, where 
Charles, only recently out of Ober- 
lin College, worked to discover the 
electrolytic process of producing 
aluminum. Later, in the tiny plant 
of the Pittsburgh Reduction Com- 
pany, Hall and Arthur V. Davis, 
now board chairman of Aluminum 
Company of America, have a real 
Thanksgiving Day in 1888 when 
they turn out the first ingot pro- 
duced by the Hall process. 

The movie relates the history of 
the American aluminum industry— 
its inability to crack the metal mar- 
kets with this new, untried metal, 


the dark times when the day’s pro- 
duction of aluminum was locked up 
in the safe at night because alumi- 
num was selling—if it could be 
sold at all—for $8 a pound. The 
sales developments made necessary 
by the newness of the netal are 
portrayed—the efforts to persuade 
manufacturers to “just try” a ship- 
ment, the sale of an order of alumi- 
num wire even before a wire mill 
for drawing aluminum wire had 
been constructed. Through the en- 
tire history of the aluminum indus- 
try runs the effort of the producers 
to get the price down—$8 in 1888, 
$2 in 1890, 36 cents in 1906, 38 
cents in 1917 during World War I, 
20 cents in 1937—and 15 cents 
today! 

The closing scenes of UNFIN- 
ISHED RatNsows reflect the feelings 
of men in the Industry today—to- 
day all the aluminum is going into 
National Defense but tomorrow 
there will be more aluminum, bet- 
ter and cheaper aluminum than 
ever before—aluminum to do bet- 
ter all the jobs for which it is 
suited. The picture was produced 
at the Hollywood studios of Wild- 
ing Picture Productions, Inc. 


Vision for Defense 

* Vision FOR DEFENSE is a new 
educational production recently re- 
leased by the Better Vision Insti- 
tute. Its theme is eyesight conserva- 
tion. It stresses the importance of 
vision in defense activities and in 
all human activities. It is an eye- 
care film. Yet it also carries the 
supplementary themes of glass and 
lens manufacture, spectacle mak- 
ing, and style in glasses as well as 
portraying highlight procedures in 
a characteristic examination rou- 
tine. 

VisioN FOR DEFENSE is not a 
commercial or industrial film such 
as is commonly released by private 
companies or associations. It has 
been planned from the theatrical 
point of view with no effort spared 
to assure unabating interest. The 
film was produced by Paramount, 
under the able direction of the 
Educational Division, headed in 
New York by George Shupert. 

Lowell Thomas is the narrator. 

This new Institute 16mm sound 
movie is suitable for all kinds of 
audiences. Rotary Clubs, Kiwanis 
Clubs, Lions Clubs, Women’s 
Clubs, Church Clubs, Parent- 
Teacher groups, Schools and others 
may also show this type of produc- 
tion. It is timely, tying in with 
national defense activities. 

The running time of this 16mm 
sound picture is 1514 minutes. The 
film is non-inflammable. A print 
which provides both pictures and 
sound can be purchased by Institute 
members for $15. 
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WORK SIMPLIFICATION 


Essential to Defense... by Allan H. Mogensen 





% THE MOST SERIOUS PROBLEM fac- 
ing America today is that of in- 
creasing our industrial productiv- 
ity. No matter how much money we 
spend, no matter how much floor 
space we add to our plants, no 
matter how many machines we 
eventually are able to build, we 
are nevertheless limited by the 
number of possible man 
And when one analyzes the figures 
of the new plans and schedules, it 
is immediately apparent that unless 
something is done to increase pro- 


hours. 


ductivity we will not be able to in- 
crease our production to the point 
where it will be of real value in 
winning the war. 


understanc — the 
difference between increasing pro- 


Few people 


duction and increasing productiv- 
ity. So far, we have gone largely 
on the assumption that if we want 
to turn out twice as much product, 
we merely double the 
twice as 


have to 
floor space, buy many 
machines and hire twice as many 
men. Temporarily the question as 
to where the money is coming from 
but this most 
certainly will if the effort is con- 
tinued over a period of several 


does not bother us. 


years. Up to the present, floor space 
has not been a serious handicap 
as one can readily see from the 
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size of the aircraft and other plants 
that are being put up all over the 
country. However, we are now 
reaching the point where shortage 
of building material may be a crit- 
ical factor. Securing adequate pro- 
ductive machinery has been a prob- 
lem all through the defense effort, 
and would be an increasingly seri- 
ous one if the program is multi- 
plied in its scope. 
UNSKILLED WORKER BIG PROBLEM 
Man power, on the other hand, 
has been a serious problem from 
the start although so far taking up 


the slack of unemployment and 


then robbing skilled men from 
other “less important” industries 


saw us through the preliminaries. 
It soon became evident. however, 
that it would be necessary to . ‘ain 
many of the unskilled people for 
skilled jobs, and to induct many 
who have never worked before into 
unskilled jobs. Witness the effort 
of many of the fine men who have 
been called from industry to come 
to Washington to assist in setting 
up training programs and develop 
ing the “up-grading” plans that 
have produced results. 

This all, however, to my 
is overlooking the most 
truth of all, and that is that if we 
are to increase output we must in- 


mind 
obvious 


crease productivity. That is, we 
must increase the efficiency of every 
unit in our production scheme. If 
a man can produce twice as much 
with the same equipment, floor 
space, and in the same number of 
hours, and yet go home less tired 
with a 
sense of real satisfaction in having 
contributed something to the in- 


than he was before, and 


genuity necessary to do this, he is 
finding the solution to this prob- 
lem that has puzzled so many peo- 
ple. Notice I say in the same num- 
ber of hours. In the last war Eng- 
land tried going to very long hours 
of work in an effort to increase 
output. Studies made by the Na- 
tional Institute of Industrial Psy- 
chology proved conclusively that 
output fell off than in- 
creased, and therefore the number 


rather 


of hours was reduced. Despite this 
both 
here during the last war, England 


lesson learned abroad and 
has again attempted and we are 
now attempting to increase our out- 
put by going to excessive over-time. 
WORK SIMPLIFICATION AN ANSWER 
What is the answer? Work Sim- 
plification, taught to every single 
member of the organization and ap- 
plied by the use of motion pic- 
tures, is the answer, in my opinion. 
Very few people understand the 




















work done at 
high speed and work done in a 


between 


difference 


hurry. Most of the attempts so far 
at increasing our output have been 
Now, 


work done at high speed will give 


to “speed up” production. 
perfect work because it is accom- 
plished by eliminating the unneces- 
sary parts of the job, whereas work 
done in a hurry will give poor 
work because it is a speeding up 
of all parts of the job, both neces- 
sary and unnecessary. One cannot 
blame the workman for his lack of 
understanding of this fundamental 
when very few of our chief execu- 
tives appreciate its truth. There- 
fore, instead of trying to get a man 
to work harder or faster, Work 
Simplification seeks to find the 
“one best way” of doing each job. 
This way is usually the easiest way, 
and in fact, is often so simple that 
one wonders “why did we not think 
of that before?” 
MOTION PICTURES USED TWO WAYS 
The motion picture is used in 
two ways in connection with these 
Work Simplification training pro- 
grams. The first and most obvious 
use is that of the ‘before and after’ 
picture to teach fundamentals to 
all concerned. These films show the 
former way of doing a simple oper- 
then demonstrate the 
new and easier way of performing 
it. Each one of these films illus- 


ation, and 


trates a fundamental principle in 
Work Simplification or Motion 
Study and then enables the person 
who has seen the film to analyze 
his own operation and apply the 
same principles to its simplifica- 
tion. 

One specific example is a film on 
a simple operation in a garment 
plant demonstrating how the out 
put of a whole room was increased 
three times by analyzing the mo- 
tions that went into the perform- 
ance of this operation. Part of this 
increase was due to the elimination 
of 74 useless motions formerly in- 
cluded, and part was due to the 
fact that 
(CONTINUED ON THE 


the new method was so 
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MOTION AND TIME STUDY under the 
direction of Prof. Raiph M. Barnes of 
the College of Engineering at the Uni- 
versity of iowa makes extensive use of 
visual aids including production of ac- 
tual motion study films. Film analysis 
practice is showr in the view at left 
and the class scene above. 
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much simpler that it was possible 
for girls to develop much higher 
skill than previously. Also, many 
more girls could become really 
skilled operators under the new 
method, whereas only a few could 
attain this skill when performing 
the job using the previous method. 
Redesign of the workplace, study 
of the tools used, and operator 
training were well demonstrated 


by this illustration. 


LSED IN DEFENSE PLANTS 

The use of the motion picture is 
of course not new. However, one 
application that has been extreme 
ly successful, especially in some 
of the new defense plants, is the 
use of the motion-picture film loop 
for training operators. The idea of 
loop film used for training is not 
new, inasmuch as Frank B. Gil 
breth applied it at least 20 years 
ago, and the speaker has used it 
in connection with training pro 
grams since 1926. However. proper 
equipment for the most effective 
use of this tool has not been avail 
able until recently. A special ver 
sion of 16mm. projector has been 
designed by Prof. David B. Porter. 
of New York University, and has 
been used by graduates of the Work 
Simplification Conferences — held 
each year at Lake Placid Club. 


New York, in almost every con 
ceivable kind of industry and busi 
ness. 

ARSENAL OPERATIONS FILMED 

The use of this particular piece 
of equipment can well be illustrat 
ed by citing the procedure used in 
training operators in a new defense 
plant recently set up in the middle 
west. First of all the operation as 
it was performed at one of the U. S. 
Arsenals was filmed completely 
from start to finish in l6mm. This 
picture ran about 4000 feet when 
edited and titled. A small group 
of engineers then looked at the 
film, and of each operation asked 
“Why ?", “Is there a better way?” 

This analysis occupied the time 
of the new plant manager and ar 


industrial engineer for just about 


a week. At the end of this time it 
was evident that the specifications 
set forth by the government de- 
manded about twice the equipment 
that was actually necessary, showed 
that the new plant could be erected 
with about half the floor space 
called for in the government speci 
fications, and that only about half 
the number of people would be 
required. It can be seen of course 
that this 
problem of procuring machinery, 


greatly simplified the 
as well as the problem of training 
operators, 

EACH NEW EMPLOYEE SHOWN 

As each new employee’ was 
brought into the plant, he or she 
was shown the film as developed 
at that time and told that this was 
not necessarily the best way to 
make the product, but that it was 
the best way known at the moment. 
Each employee was told that he or 
she would undoubtedly have many 
good suggestions that would sim- 
plify the operation and they were 
urged to ask “Why?” at every step. 

Aptitude tests then determined 
whether or not the applicant was 
suitable for the job for which he 
or she was being considered, fol- 
lowed by a medical examination. 

When the operator was finally 
selected for the job, he or she was 
taken into the training room and 


the particular loop of film covering 
that operation was projected on 
the screen. The film was run slow- 
ly at first and all of the require- 
ments as far as quality, safety and 
output were explained. Usually sev 
eral loops covered an operation. 
First, the new employee would be 
shown a long shot which demon- 
strated t'.e cveral! handling of the 
equipment, the procurement of the 
material, and general safety fac- 
tors surrounding the operation. 
Then successive close-ups were 
shown until in some instances in 
sewing operations the foot of the 
machine with one or two stitches 


( CONTINUED ON PAGE 26) 








A New Business Screen Advisory Service 
for Defense Training Schools & Industries 


® In the interests of national 
defense training in the thou- 
sands of industrial plants and 
vocational schools where ap 
prentice classes and the gov- 
ernment-sponsored programs 
of the U. S. Office of Educa- 
tion are being carried on, 
BUSINESS SCREEN is devoting 
the major part of its editorial 
attention to this vital topic. 
To enable these instructors 
to tie education into their 
class work, a regular pro 
gram analysis service has 
been inaugurated. In each 
edition of BUSINESS SCREEN a 
number of selected visual 
aids will be reviewed. includ- 
ing both slidefilms and motion 
pictures. In order that the dis 
tributors and sponsors may 


comparatively 
few prints to such defense 


allocate the 


classes, sources will not be 
revealed editorially but will 
be restricted to a separate 
mailing, printed on 3 x 5 in 
dex cards. 

A card file, together with 
a topical index for subjects 
MACHINE 
TOOL, WELDING, AIRPLANE EN- 
GINES, etc., is included. Sourc- 


covered such as 


es will be on the reverse side 
of the cards. This service will 
be available to schools and in- 
dustry by subscription at only 
$3.00 annually, for the com 
plete service, including one 
yearly subscription to BUSI- 
NESS SCREEN. Extra program 
cards, special anouncements, 
etc., (not published) are an 
exclusive advantage of this 


unique and helpful defense 


training-visual aid service. 








THE EXPERIENCED WORKER DEM.- 
ONSTRATES to the ‘‘green hand’ in 
this series of scenes from the Jam 
Handy general training motion picture 
“Passing tne Know-How Along” which 
has been made available to all defense 
training groups. 





12 INDUSTRIAL TRAINING PROGRAMS 


A new Business Screen training film analysis and review feature to assist defense training instructors in schools and 
and industry. Edited by James F. Engle, Contributing Defense Training Editor. Suggestions and queries are invited. 





1. The Derivation of Involute Profiles 


One reel, 16mm. silent — About 15 minutes. 

Source: A university college of engineering. 

Scope: A step by step derivation of involute tooth pro- 
files made from a pair of pulleys and a crossed belt. Shows 
how points in the belt, in moving from a point of tangency 
on one pulley to a point of tangency on the other, generate 
the conjugate involutes of both pulleys. 

Opinion: This film illustrates the subject in a thorough and 
technical manner. 


7. How to Run a Lathe 


Four reels, 16mm. sound Kodachrome — About one hour. 
Source: Sponsored production of a lathe manufacturer. 

Scope: The metal working lathe, Reels One and Two. An 
excellent analysis of the metal cutting lathe, showing all 
old and modern features and their respective advantages. 
Especially valuable for new shop men as it is exceedingly 
thorough in its treatment of the subject. Reels Three and 
Four. Plain turning. Shows the technique of turning work be- 
tween centers. The film covers all subjects, including blue- 
prints, measuring, centering, rough turning, and finishing. 











2. The Aviation Engine-Dissembly & Inspection 


Two reels, 16mm. sound — About 30 minutes. 

Source: A commercially-sponsored production. 

Scope: An up to date film which thoroughly illustrates: 
the major parts of a modern radial engine; the various sub- 
assemblies and their functions; methods of inspecting for 
flaws; testing and running in. 

Opinion: Suitable for classes in training mechanics, testers 
and inspectors. 


The Flow of Metals Into Molds 


Two reels, 16mm. silent Kodachrome — About 30 minutes. 
Source: Sponsored by a leading commercial supplier in 
this field. 

Scope: A thorough picture on foundry practice. A detailed 
study of the effects of shaping and placing gates and risers 
in various patterns and molds, as well as cooking rates and 
flow rates are studied. Cores are given consideration. 
Spectacular pictures of the filling of open face molds are 
used to illustrate points. Foundrymen’s drawings are used 
to explain and illustrate the process. 





3. Eyes of Science 


Three reels, 16mm. silent — About 45 minutes. 

Source: Leading national optical manufacturer. 

Scope: Reel No. 1 shows clearly the physical aspects of 
lenses. Gives an accurate illustrated conception of the ac- 
tion of light rays bending and reflecting. Reel No. 2 is 
devoted entirely to the manufacturer's products. 


Opinion: One of the best of a limited number of films on 
optics. 


Graphic Representation of Machine Operations 
Two reels, 16mm. silent —- About 30 minutes. 

Source: Produced by a nationally known engineering 
school. 

Scope: A technical picture showing drawings and the 
accompanying machinery operations, drilling, reaming, 
turning, threading, bevels, shaping, etc. Shows the draw- 
ing, then the operation 

Opinion: Recommended for classes in Blueprint Reading 
and Inspection. 





4. Physics of Metal Cutting 


Two reels, 16mm. silent — About 30 minutes. 


Source: Commercially produced by a leading machine 


tool manufacturer. 

Scope: Picture prepared in conjunction with a lecture of 
Hans Ernst on the theory involved in metal cutting. Based 
chiefly on moving photo-micrographs and photo-elastic 
stress pictures. Chip formation and fluid advantages are 
studied and illustrated. 

Opinion: Excellent for shop and theory. 


Uses and Abuses of Twist Drills 

Two reels, 16mm. sound — About 30 minutes. 

Source: Sponsored by a machine tool manufacturer. 
Scope: Shows the fundamental principles which are com- 
bined to produce the twist drill and the proper and im- 
proper methods of handling and using them. 

Opinion: An excellent pictorial demonstration. 





5. Heat Treating Hints 


One reel, 2000 feet 16mm. Kodachrome sound. 

Source: Sponsored by well-known engineering concern. 
Scope: A very excellent motion picture depicting Heat 
Treating methods and procedures, and the uses of oil, water, 
brine and lead quenches. Excellent detail hints regarding 
the processing of unusual or difficult sizes and shapes of 
hardened tools and accessories. 


Opinion: Only known picture telling the complete story. 


Dies & Die Making 


Two reels, 16mm. sound — About 30 minutes. 

Source: Commercially produced for sale of prints. 

Scope: A film on the forming of metals under pressure. 
The film shows exactly how a punch operates in both 
blanking and forming operations. Emphasis is placed on 
minor items such as clearance, die form, and over shaping. 
Blanking dies; forming and drawing dies; actual construc- 
tion of a compound die of precision character. 

Opinion: Highly recommended for tool and die design 
classes 





6. Manufacture of Refractories 


Five reels, 16mm. silent — About one hour. 

Source: Sponsored by a leading manufacturer in field. 
Scope: Reels One and Two. Manufacture of fireclay re- 
fractories. Reel Three. Manufacture of silica refractories. 
Reel Four. Conclusion of manufacture of silica refractories 
and manufacture of magnesite and chrome refractories. 
Reel Five. Scenes in research and control laboratories. 


The Making and Shaping of Steel 
Seven reels, 16mm. sound or silent — About 12 hours. 

Source: Produced for steel manufacturer. 

Scope: One of the most widely used technical motion 
pictures in the country, completely covering the subject. 
Reel one, Raw Materials. Begins with underground mining 
of iron ore; its transportation and delivery. Reel two, The 
Making of Steel. Open hearth, electric furnace, etc. Five 
other reels cover processes in detail. Rated: excellent. 
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a ® The 


production 
of training films. 
ae 101 the all-impor- 
tant sequel, their 
showing in the many 
thousands of defense 
centers in vocational 
schools and industrial 
plants throughout the country is the 
commercial film industry’s No. | 
assignment of the hour. What hap 
pens when these films go into the 
field is exemplified by the follow 
ing letter just received by BUSINESS 
Pennsylvania State 


SCREEN from 


College. defense training center: 


® ... Penn State is conducting. 
under the U. S. Office of Education, 
the largest defense training pro 
gram of any college in the nation. 
Our fourth program, which closed 
only recently, had enrolled 18,000 
men and women in 109 cities and 
towns of the State. We are two 
thirds through registration for the 
fifth program and are certain the 
registration will greatly 
of the fourth. 


over- 
shadow that 


This sudden increase in federal 
training has brought with it many 
problems. One of the problems is 
a matter of speed in training men 
and women for technical jobs. We 
have found films so effective that 
the Extension Services now have 
ten full-time 


travel all over the State, and a staff 


projectionists who 
of three or four others, including 
repair men, dispatchers and the 
like. When I tell you that nearly 
a million feet of film were used in 
one-hundred different cities of the 
State in the last 
more feet will be shown in 


program, that 
many 
the next program, you may obtain 


some idea of its scope. 


Foreman Training Slidefilms 


@ Teaching the training director 
how to teach is as important as the 
tools, 


etc., according to the theory freely 


demonstrations of machine 


expressed by well-known vocational 
This 


fully carried out in the Foreman 


training experts. theory is 
Training Series produced with the 
cooperation of national experts of 
the National 


who aided in the preparation of 


Industrial Council 
these slidefilms for Vocafilm, Inc. 


Particulars concerning individual 


subjects, prices, accompanying 


printed materials, quizzes,  etc.. 
which are a part of this complete 
program, are available through the 
Madison 


producer, 424 Avenue. 


New York City. 


Panoram for Sales Promotion 
* The 
performance is 
widely heralded 


finest in 16mm. theatrical 
equalled by the 
Mills 


Panoram 
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ON THE PRODUCTION LINE 


equipment, hitherto restricted to the 


coin machine and_ entertainment 
field but now soon to be available 
on a lease and sales basis to depart- 
ment stores, chain stores, exhibitors 
and similar visual display outlets. 
Full details of the 


will be 


arrangements 
revealed in an early issue 


ot BUSINESS SCREEN. 


Father Hubbard Films 
*D. B. 


dio-visual figure with many years 


Oliver, widely known au- 


of contact with schools and indus 
try, has just announced his selec 
tion as the Midwestern representa- 
tive of The Father Hubbard Educa- 
Films. The famed Glacier 
Priest, Bernard R. Hubbard, S. J. 


has one of the finest 


tional 


libraries of 
16mm. sound motion pictures based 
on his explorations and _ travels. 
One of 


SILVER 


these subjects, ALASKA’s 


MILLIONS, is thought by 
many to be the finest educational 
film of its kind. 


on the entire library, rentals, etc., 


Full information 


obtained from Mr. Oliver. 
West Randolph Street, in 


may be 
at 188 


Chicago. 





PICTURE CREDITS 


Illustrations appearing in this issue 

are accredited to the following: 

P. 11—-Office of Emergency Manage- 

ment 

P. 11—The Jam Handy Organization 

P. 12—Caterpillar Tractor Company 

P. 13—-Wilding Picture Productions, 
Inc. 

P. Chicago Film Laboratory, Inc. 

P. 15—Castle, N. A. M. & Roland 

Reed 

The Jam Handy Organization 

Courtesy U. S. Office or 

Education. 
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Wolff Films Arc Welding 

* Significant in a number of as- 
pects, a new l6mm. Kodachrome 
sound motion picture has been com- 
pleted by Raphael G. Wolff 
Studios, Hollywood. Most signifi- 
cant point is that it is the first 
training film to attempt the teach- 
ing of arc welding. Not far be- 
hind in point of interest is its ac- 
tual photographic accomplishment, 
the first capture on film—let alone 
Kodachrome—of the very flame of 
the are through use of what 
amounted to microphotography. In 
achieving this, an elaborate light- 
ing system was set up to concen- 
trate more than a million candle- 
power of external illumination, 
counterbalancing the arc’s light, on 





"J BUY lots of commercial movies (and slide films too). 
Ask John at the ticket office—he knows me pretty well by 
now. He once asked me, “Why St. Paul for production?” 
Well, one answer is at the bottom of this ad. Firms like 
these don’t go out of their way unless they get something 


more for their effort. 


A private screening of some of the 


pictures produced up there will prove it. And, oh yes, I’m 


TRAINING FOR VICTORY 


Scotch—everything’s 


Hollywoodish except the price. 


Shall I reserve a lower for YOU?” 


Wm. Wrigley Jr. Company, Chicago 
The Procter & Gamble Co., Cincinnati 
The Hubinger Company, Keokuk, lowa 
Carey Salt Company, Hutchinson, Kansas 





—RAY-BELL FILMS, INC.— 


2269 FORD PARKWAY . . 
THESE (AMONG OTHERS) MAKE GOOD PICTURES WITH US: 


- « ST. PAUL, MINN. 


ill. Bell Telephone Co., Chicago 
Deere and Company, Moline, lil. 
Domestic Finance Corp., Chicago 
Paul F. Beich Co., Bloomington, Ill. 





an area approximately an_ inch 
square. 

Running 400 feet in length this 
film, first of a projected series of 
four, gives a thorough grounding 
in the elements of arc welding, 
utilizing live action, still life in the 
form of comparative 
tions, cartoon, animation, etc. 


cross sec- 


B & H Conservation Plan 
* With all photographic equip- 
ment becoming increasingly difh- 
cult to obtain, Bell & Howell has 
taken what seems to us a wise step 
in making it easy and inexpensive 
for the Filmo owner to take the 
best possible care of his present 
camera and projector. Conservation 
of what we have is the order of the 
day, and the makers of Filmo have 
inaugurated a 
service system. 
The new Bell & Howell flat-rate 
service charges apply to all models 
of Filmo 8mm. and 16mm. cameras 
and projectors, and to Filmo- 
sounds, and by going to his dealer, 
the Filmo owner can determine in 


low-cost, flat-rate 


a minute just what service is going 
to cost him. “Furthermore,” Bell & 
Howell goes on to say, “the owner 
has his choice of several standard- 
ized service levels all the way from 
simple cleaning, adjusting and lu- 
bricating, to complete overhaul- 
ing.” For further information, see 
your Filmo dealer or write to Bell 
& Howell Company, 1801 Larch- 
mont Avenue, Chicago, Illinois. 


3 Million See Steel Pix 


* Approximately three million 
persons during 1941 attended show- 
ings of United States Steel Corpo- 
ration’s educational films depicting 
the making of steel, according to a 


‘report for the year just issued. This 


represented an increase of 16% 
over 1940. The films were projected 
30,000 times. The increase is attrib- 
uted to public interest in steel as 
a vital product in the American 
war program. 

U. S. Steel films are being widely 
used by national defense training 
classes in arsenals, colleges and in- 
dustrial plants as visual aids in 
fitting trainees for national defense 
jobs. In some courses of study, the 
7-reel film entitled THE MAKING AND 
SHAPING OF STEEL and other shorter 
U. S. Steel films are required as 
a regular part of the curriculum. 

Even greater use of these films 
is anticipated in 1942 in view of 
the increased tempo of employee- 
training programs and the gener- 
ally increased interest in vital war 
materials. U. S. Steel films are 
available through distribution cen- 
ters located in company offices in 
New York, Pittsburgh, Chicago, 
Cleveland, Birmingham and San 
Francisco. 
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IMPORTANT NOTICE 


Eastman Motion-Picture Film Cans and Cores 


MUST BE RETURNED 





WAR requirements have sharply curtailed the 
supply of metal and plastics needed to manufacture 
35-mm. motion-picture film cans and cores. Conse- 
quently, the Eastman Kodak Company urges the 
prompt return of these essential supplies. They 
must be used over and over again. 

Help maintain the supply of motion-picture 
film by seeing to it that all Eastman cans and cores 
are kept in good condition, collected, and shipped 
to the Kodak Park Works, Rochester, N. Y. 

By doing your part in this emergency, you 
help yourself and everyone connected with the 
motion-picture industry—as well as all those who 
depend more than ever on the screen for vital 


information and entertainment. 


Write for prices and detailed shipping information. 
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\ AT LAST! 7 
\ / 


\ A PERFECT SCREEN / 
\ / 


for every 


\ / 
\ BUSINESS USE 7 


"Institutional" 
Model DS 


52°" x 52" 
45" 
60" 
52" 


Unsurpassed 
Portability and 
Ease of Operation 


Perfect Rigidity 
and Alignment 


AUTOMATIC SCREEN 


Once again Rad’ant brings you a much-needed service. A 
perfect screen is now made perfect for portability and 
ease of operation, in the new “Institutional” Model DS. 
The exclusive features of the famous Model D Automatic 
in a screen large enough for all your needs. The noted 
Radiant “Hy-Flect” glass beaded screen is guaranteed for 
PERMANENT whiteness. Square tubing on BOTH tripod 
and extension support gives maximum rigidity in even the 

Solid, square extension rod INSURES proper 
Positive locking at ANY height. No set screws 
or hand-operated locking DEVICES. Write today for FREE 


descriptive folder. 


largest sizes. 


alignment. 


Manufacturing Co., 1140-6 W. Superior St., Chicago. 





MOTION STUDY 


(CONTINUED FROM PAGE 22) 


occupied the full screen. Thus ev- 
ery conceivab.e feature of the op- 
eration could be demonstrated and 
explained by the instructor. 

BEGIN TRAINING AFTER SHOWING 

Following this instruction with 
the loop film, the operator was in- 
troduced to the foreman or fore- 
lady on the job and the actual 
training begun. Successive visits to 
the class room were included as 
the training progressed so that the 
correct method could be constantly 
emphasized. In the past very often 
instruction cards or write-up of the 
correct method have been given 
new operators, but there is no at- 
tempt to follow through and see 
that the operator actually does fol- 
low the correct motions during the 
training period. Thus bad _ habits 
creep in, and while often they are 
small and may appear insignificant 
they spell the whole difference be- 
tween a smooth, efficient and rest- 
ful operation as against the nervous 
drive so often seen behind attempts 
to get operators to increase their 
output. 

One of the very important ad- 
vantages of the projector is that 
one does not have to take all of 
the pictures at 64 frames per sec- 
ond in order to have slow motion. 
The biggest objection to slow mo- 
tion in the past has been the ex- 
pense of filming everything at this 
speed. Very often only a_ small 
part of the resultant film was need- 
ed in slow motion and the cost was 
therefore prohibitive. With this 
machine everything can be taken 
at 16 frames per second and the 
slow-motion effect secured in al- 
most all 
very rapid hand motions do cause 
some blur when the still picture 
is projected on the screen. 


instances except where 


TWO NEW TIMING FEATURES 

For actual motion analysis two 
new features have greatly simpli- 
fied the securing of time from the 
film. In the old days of Gilbreth’s 
first work the timing device was 
a “microchronometer” which was 
spring driven. This was later re- 
placed by one powered by a Tele- 
chron motor, and the final develop- 
ment is a small, compact device 
which eliminates the necessity of 
reading a dial inasmuch as it is 
built on the cyclometer principle. 
This clock is produced by Veeder- 
Root Inc., and is known by them 
as the Wink Counter. 

Where it is not desirable to in- 
clude the clock in the film one may 
take the picture with a constant 
speed camera powered with a syn- 
chronous motor and then the 
projector discussed here is equipped 


with a _ small frame 
so that time may be taken 
directly from the film. The heat 
absorbing filter allows lengthy 
study of each frame, if desired, 
without warping the film. There 
are many 16mm. projectors on the 
market which are satisfactory for 
projection of an occasional frame, 
but none of them allows detailed 
analysis frame-by-frame of the type 


desired by the motion study en- 


counter 


gineer. 

16MM. ONLY EFFECTIVE MEANS 

The 16mm. motion-picture film 
provides the only effective means 
of making micromotion _ studies 
where high production work war- 
rants the cost of such analysis. 

Therefore, in summary, it can be 
seen that motion-picture films are 
absolutely essential if Work Sim- 
plification is to be applied to the 
job of increasing productivity. First 
of all. it trains the organization 
in finding ways of doing jobs easier 
and better. It helps break down the 
traditions that so often dictate 
methods that are acceptable largely 
because “we have always done it 
that way.” 

The use oi loop film in training 
has proved its value in enough in- 
stances to convince those who have 
used it that training time can be 
greatly reduced; operators who are 
not going to be suited for a particu- 
lar job can be transferred to other 
work Defore that long period of 
discouragement and dissatisfaction 
is encountered; supervisory and ex- 
ecutive time is definitely reduced, 
which is extremely important in 
these days when we have a shortage 
of these skills; operators rapidly 
attain high skill and thus fall into 
the high earning class which fol- 
lows the sound principle of paying 
high wages for high productivity 
but eliminates the headaches usual- 
ly encountered when demands for 
higher and higher carnings mere- 
ly result in greater and greater dis- 
satisfaction, due to the wide range 
between the highly skilled and the 
clucks. Finally, this method of 
training will eliminate the need for 
much of the expensive equipment 
which was formerly tied up in the 
“vestibule school” method of 


training. 
* * * 


Editor's Note: Mr. Mogensen de- 
livered the above message at a re- 
cent SMPE meeting in New York. 
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* Caravel Films, Inc., New York 
City, announces the inauguration of 
a new department to be known as 
a Consultation Service which will 
be under the direction of H. G. 
Christensen. , 

The purpose of this new addition 
to Caravel services, according to 
the company’s announcement, is to 
“provide expert and specialized 
counsel to any business, industrial, 
or other organization with prob- 
lems relating to the training of 
personnel, maintaining and _ im- 
proving employe morale, increas- 
ing efliciency, conveying informa- 
tion, and in clarifying facts and 
figures through the medium of 
visualization.” 

Consultations are arranged with- 
out obligation for any company or 
organization facing these and simi- 
lar problems. It is pointed out that 
the personnel of this department 
has had many years experience in 
visualization through any and all 
mediums. 

Now, at a time when American 
Business and Industry are pledged 
to all-out production for National 
Defense, it is felt that setting up 
such a Consultation Service will be 
a contribution to its successful out- 
come. It is pointed out that already, 
organizations engaged in the Na- 
tional effort are seeking ways and 
means to direct the human side of 
the job through the most effective, 
visualized mediums available. 

Caravel has also announced the 
appointment of Lyne S. Metcalfe to 
its creative and research staff. 





IT’S SELDOM THAT YOU SEE TONY 
ACCETTA, six-time U. S. Professional 
all-around bait and fly casting cham- 
pion, in the role of a movie star. But 
here is Accetta during ——a of ‘‘Let’s 


Go Fishing Again,”’ a new y casting 
sound movie produced by Fisher Body 
for free distribution. Accetta, right, is 
showing John L. Halpin, center, of the 
New York State Department of Conser- 
vation, and W. . McLean, Director 
of Advertising for Fisher Body, one of 
his favorite flies. 





New Automatic Lens— 

* Although the living eye, with its 
elastic lens, automatically focuses 
objects at varying distances, opti- 
cal engineers have looked askance 
at many ingenious proposals to ac- 
complish this purpose in a photo- 
graphic lens. But a four-element 
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motion picture lens has now been 
designed by Bausch & Lomb in 
which one double-concave element 
is electronically oscillated on its 
axis by means of a special cell 
mounting developed by P. Stanley 
Smith, a New York radio engineer. 

The new is confined to a 
distance of three-tenths of a milli- 
meter in its axis movement but the 
oscillations are at the rate of 
23,200 times per minute, thus con- 
tinuously altering the focus so that 
all objects are uniformly in regis- 
ter from four feet to infinity. Al- 
though all objects are slightly 
softer in focus than with lenses of 
a fixed focal length, many photo- 
graphers regard this as an im- 
provement. 

Smith, following the work of Dr. 
Ludwig Dieterich, an Austrian-born 
engineer, who patented a mechani- 
cal method for vibrating a lens 
element, 


lens 


electronic 
method of achieving this purpose 
and has successfully incorporated 
the lens in a motion picture camera 
which it is believed will offer 
greater flexibility in motion pic- 
ture photography and direction. 

At present action must be kept 
mobile within the set focus of the 
camera. Actors must work within a 
chalk line necessitated by the focal 
range of the camera. Lighting must 
be rearranged for each new focus, 


designed an 


cameras reset, and distances taped. 


Bonds via Television: 


* A sound picture to promote the 
sale of Defense Bonds and Stamps 
will be donated to the Government 
by Marsh Cinesound, Inc. of New 
York. 

The film is a one-minute sound 
picture in full color especially de- 
signed for Television projection, 
with Gregory Abbott doing the nar- 
ration. Composed of part anima- 
tion, and part studio shots, it is 
being done by a special department 
of Marsh Cinesound known as 
‘Television Films’. 

Leon Rhodes and Reed B. Fuller, 
directors of this department, pre- 
sented a paper on findings and 
proposals for determining stand- 
ards of motion pictures intended 
for Television projection, at the 
regular meeting of the Society of 
Motion Picture Engineers on Feb- 
ruary 16th at the Hotel Pennsyl- 
vania. Mr. Rhodes and Mr. Fuller 
have been working in close cooper- 
ation with technicians of the tele- 
vision broadcasting companies. 
Marsh Cinesound has recently ex- 
panded in space and operation, and 
has taken over the Beale Studios 
at Oceanside, Long Island. 








Train Your Defense Workers 


WITH 


U.S. GOVERNMENT FILMS 


In the Bell & Howell Chicago plant a group of machinists, toolmakers, 
and foremen attend the initial showing of a U. S. Defense Training Film 


OULD you like to train 

machinists more quickly, 
and to increase the skill of ex- 
perienced men, too? Do it with 
U. S. Defense Training Films. 


benefited greatly from these pic- 
tured lessons. 

Film purchase prices are low 
—represent bare printing and 
shipping costs—because the 
government has absorbed all 
negative production expenses. 
The films may also be borrowed 
at moderate handling charges. 
They can be run on any 16mm. 
sound film projector (not on 
silent projectors). If you haven't 
a projector, we'll gladly help 
you arrange for projection 
service. Send coupon for film 
list and complete details. 


Fifty machinist and industrial 
training films have been pre- 
pared under direction of the 
United States Office of Educa- 
tion. Many of these valuable 
films are now available through 
Bell & Howell’s Filmosound 
Library; others will follow soon. 
Production executives praise 
the films, and workmen—even 
highly skilled men—say they’ve 


BaH Offers Films for Recreation 
and General Education, Too 


@ To employee relations programs 
and to employee sport and social or- 
ganizations, motion pictures can make 
important contributions. Films to 
meet almost any need can ‘be found 
among the thousands offered at mod- 
erate rentals by Filmosound Library. 
Here you'll find informative films on 
almost every game and sport, and on 
many hobbies and handicrafts. 
History, current events, the sciences, 


literature, travel, music .. . these and 
a host of other subjects are ably treated 
in choice Filmosound Library films. 
And for pure recreation there are 
hundreds of late Hollywood features, 
comedies, and cartoons. Write us 
about your objectives, and we'll sug- 
gest ways films can help attain them. 
Bell & Howell Co., Chicago; New 
York; Hollywood; Washington, D.C.; 
London. Established 1907. 


Send Coupon for Film Information 


ee 
| BELL & HOWELL COMPANY H 
i 1808 Larchmont Ave., Chicago, Ill. 1 
Send for this a Please send complete information on U.S. § 
new, complete 1 Office of Education Defense Training Films. 1 
Filmosound § ( ) Send catalogs on ‘ sepoeustnnes films (free § 
Library Cat- ] to 16mm. sound film projector users, 25c ! 
alog reviewing | each to others). ' 
hundreds of § ' 
fine films. i Name Title : 
| 
§ Company ' 
1 | 
g Address................. 4 
{= State. oss f 


PRECISION-MADE BY 


Cell and Sowell 
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@ THE MOTION PICTURE'S EFFEC- 
TIVENESS as a medium for influenc- 
ing public thought and opinion has 
been evidenced again in two studies 
recently conducted by the Institute 
of Life Insurance. 

and 2 
years respectively the Institute’s two 
films, YOURS TRULY, ED GRAHAM and 
AMERICAN PORTRAIT, have had ex- 
cellent public acceptance, the total 


“In distribution for 3 


audience amounting to more than 
3,500,000 people,” says Holgar J. 
Johnson, “The 
studies add to the already extensive 


president. recent 
proof that the films get conviction 
and belief for their messages.” 
The first of these surveys was 
made with a group of students at 
N. Y. U. by Professor Darrel B. 
Lucas of the School of Commerce. 
famed for his research on the much 
discussed “Continuing Readership 
Study,” for Life Magazine. The 
group was composed of two classes, 
totaling 99 


class was shown the film, 


students. Only one 
YOURS 
TRULY, ED GRAHAM, but both class 
es were given the same question- 
All factors 
which might influence the results 
eliminated as 


naire five days later. 
were scientifically 


and thoroughly as possible. 


Fitm INCREASES UNDERSTANDING 


It was found that the film group 
that is, those who had seen the 
film—consistently showed a greater 
appreciation of life insurance and 
security than the 
“Financial security” 


other group. 
was the theme 
of YOURS TRULY, ED GRAHAM. 

On a percentage basis, more than 
twice as many of the film group 
as contrasted with the group which 
did not see the film—rated life in 
surance among the leading profes- 
sions on the score of special know! 
edge required for competence ; 
nearly twice as many rated the re- 
liability of the life insurance man 
as “tops” compared with other pop 
ular professions, such as law and 
medicine; 60 per cent more of the 
film group selected life insurance 
as a preferred vocation for them- 
selves among six listed (law, medi 
cine, life insurance, banking. ad 
vertising and politics) with nearly 


half of 


film expressing interest in life in 


those who had seen the 


surance as a Career. 


Raises Economic VALUES 


Moreover, people who have seen 


this film are more apt to request 


their agent to call on them at 


regular intervals or to voluntarily 
consult him more frequently. It 
is interesting to note, also, that the 
value which the average person 
places on economic security com- 
other basic 


pared with 


needs, such as good health. was 


increased appreciably by the film’s 


28 


lifetime 


Institute Tests 
Public Response 


SURVEYS SHOW EFFECTIVENESS 


OF LIFE 


the test, Dr. 
Lucas said, “On the day when we 


Commenting on 


submitted questionnaires in order 
to test out the impressions left by 
the film, our government was just 
in the process of declaring war on 
Japan. I was fully prepared to 
find no influence at all traceable 
to the film on account of the extra- 
ordinary conditions at the time. 
You can imagine my pleasant sur- 
prise at the very impressive evi- 
film. Alto- 
gether, | was greatly pleased both 
by the film and by the clear-cut 
evidence we found showing its ef- 


dence favoring the 


INSURANCE FILMS 


fectiveness 


fulfilling 
purpose.” 
AGENTS’ ATTITUDE SURVEYED 


made 
among 509 members of eight local 
associations of Life 


The second survey was 
Underwriters 
to ascertain the agent’s reaction to 
both films. Of those answering the 
questionnaire, 72 per cent stated 
their conviction that the films were 
definitely beneficial, and 79 per 
cent said they believed the public’s 
attitude toward their work was bet- 
ter as 
film. 


a result of seeing either 


Modern Talking Picture 


QUALITY 


motion pictures since 1923 


The facilities of this organization are being used 
exclusively for the production of training films for 
the armed forces. 


Motion pictures, intelligently planned to convey in- 
formation and to instruct in the performance of 
specialized duties, reduce the training period as much 


as 40%. 


* We are ina warthal must be won! 
Time is the essence! 


LOUCKS & NORLING STUDIOS 


245 West 55th Street - New York City 
Tel. COlumbus 5-6974 


member local 
licensees handled request showings 
for these agents in schools, before 
adult groups, and elsewhere. 

The Institute is emphasizing 
school showings in its distribution 
plans for educational purposes. At 
the close of the year 806,770 Junior 
High, High School and College stu- 
dents had seen one of the films. The 
educational values of both films 
have been praised by visual educa- 
tion experts from Coast to Coast. 
The Institute reports that the Los 
Angeles Board of Education alone, 
which has several prints of both 
films in its library, was able to 
take care of only one-fourth of 
the showing demands in its own 
system last year. New prints are 
now being circulated to meet in- 
creasing popular demands in this 
field. 

The interest shown in these films 
is illustrated by the fact that the 
Institute has received than 
120 requests for the films direct 
from schools and universities which 
had heard of them from others 
who had seen them. Many of these 
institutions serve hundreds of other 
schools in their territories. 


WAR MEDICINE 


(CONTINUED FROM PAGE 14) 


Service, Inc., and 


more 





urgency, we again have an oppor- 
tunity to correlated 
medical picture program. 
Conversion to war uses of facilities 
for entertainment and production 
of luxuries, is certain to be re- 
quired. Priority regulations al- 
ready this. No drastic 
change need be required of mo- 
tion picture studios, however, if 


develop a 
motion 


indicate 


they key their productions to cur- 
rent needs. Films will undoubtedly 
be in demand that will portray how 
civilians should act in emergency, 
how to render proper first aid, how 
to nurse the sick and wounded, how 
to conserve health and strength 
through preventive medicine, prop- 
er nutrition and other principles of 
hygiene, and many more specialized 
subjects. 

To avoid duplication, to be sure 
that the most needed subjects are 
being covered, to have the right 
approach for the audience it is 
desired to reach, and to insure ac- 
curacy of technique, a central im- 
partial agency familiar with what 
has been and is being produced, 
and competent to act as counselor, 
should be consulted before work 
is started on a medical motion pic- 
ture, and frequently while it is 
in progress. This service, and assist- 
ance in application of medical films 
to war needs, the American College 
of Surgeons will gladly give to 


any producer who requests it. 


Business Screen 











(CONTINUED FROM PAGE NINE) 


people fully conscious of the truth 
involved in this international situa- 
tion is not paralleled in all history. 
As you know, all of the facilities 
of commercial and private film dis- 
tributing agencies are being utilized 
to bring the vital messages in sound 
film form with 16mm sound pro- 
jectors to every city and village in 
our nation, and I am confident that 
the effort will have a far-reaching 
effect and will go down in history as 
one of the biggest contributions 
made during a time when the “ma- 
chine hour” and the “man hour” 
were so vitally important in this 
nations defense program. It is im- 
portant, in my estimation, that 
nothing should hamper the full-time 
production of sound motion picture 
projectors so that we may cope with 
those countries where propaganda 
through the sound film has been de- 
veloped to its highest stage of per- 
fection and where we know this 
medium has proved to be the most 
effective of all those that have been 
tested. 
J. E. Foss. 
from Akron, Ohio: 


... Your editorial in the latest issue 
of “Business Screen” is very inter- 
esting and important. Every insti- 
tution of learning in our country 
should by all means at this time 
equip themselves for the more mod- 
ern, faster and thorough method of 
teaching. 

In national and civilian defense, 
no better method can be found than 
the sound motion picture to truth- 
fully portray to large and small 
groups of people every where the 
important part each and every one 
of us must play in this great na- 
tional emergency. In order to reach 
a greater number of people, more 
projectors must be manufactured 
and placed in service. 

I recently introduced visual edu- 
cation to several township schools 
in rural districts of central Ohio 
where only recently electricity has 
been made available. From these 
small communities comes the back- 
bone of our national defense pro- 
gram, manpower. Manpower, prop- 
erly trained with the aid of visual 
education is our most efficient 
weapon. 

A committee of prominent teach- 
ers from several of our leading col- 
leges, recently reported after a 
thorough study and test that twenty 
minutes of educational sound mo- 
tion pictures is equivalent to 2.65 
hours of ordinary study. This alone 
proves to us that we must maintain 
and support visual education now, 
more than ever before. To do this, 
equipment manufacturers must be 
recognized as a vitally important 
factor in our national defense pro- 
gram. 

M. E. LOCKARD. 


from Urbana, Illinois: 

; Your Editorial in Business 
Screen was very timely. If by the 
use of Visual Education we can pro- 
duce one more battleship, or one 
more tank, or even one more shell 
per year, Visual Education will 
have proved its worth. By training 
defense workers faster, and more 
efficiently, more armaments can be 
produced. 
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After the sound motion picture 
projector has been used for Defense 
Training, it can be used for instruc- 
tion of safety and the health of the 
defense workers. If by using the 
Visual Education safety and health 
is promoted so that the worker will 
be on the job 365 days of the year, 
production of armaments is_in- 
creased and the sound projector has 
again proved its wortl.. 

After it has been used for train- 
ing of defense workers, for the pro- 
motion of health and safety, it then 
can be used for entertainment and 
the morale of the defense worker is 
just as important as his health. 

GARLAND B. FLETCHER. 


from Ft. Thomas, Kentucky: 


In the schools today the mo- 
tion picture projector is an essen- 
tial teaching tool and the wealth of 
film materia] that is available brings 
into the lives of the pupils a true ap- 
preciation of the resources and op- 
portunities that are theirs to enjoy 
under our democratic form of Gov- 
ernment. 

In vocational guidance and occu- 
pational training the motion picture 
has proven to be of indispensable 
value and as a builder of morale, in 
camp as well as the home, it cannot 
be duplicated by any other means. 

The producers of motion picture 
equipment and film material, so 
essential for the maintenance and 
advancement of this very important 
educational program, should be 
given every encouragement in their 
respective production efforts which, 
united, represent a DEFENSE 
BOND that cannot be contributed by 
any other source. 

E. R. Dopson. 


from Knoxville, Tenn.: 


I have just read and reread 
your stirring article in Business 
Screen. 

I entered the visual education 
field in 1932 and have seen the ap- 
plication of 16mm _ sound motion 
pictures branch and spread into a 
myriad of valuable uses. Since the 
National Defense Program started, 
I have, months ago, seen and fully 
realized that this type equipment 
does not have to be in an army camp 
or training ship in order to be of 
inestimable value. For examples and 
proof of this fact, we have delivered 
a large number of sound projectors 
to Tennessee Valley Authority for 
use in their training of workers and 
for teaching the value and im- 
portance of soil conservation to the 
public. 

We have sold them to chapters of 
the American Red Cross for use in 
raising their roll calls to the de- 
sired quotas. Others to municipali- 
ties for training their firemen and 
police in fire prevention and ex- 
tinguishment. Many of the sound 
films from Great Britain have 
helped these men learn what to do 
in case our country experiences the 
treatment imposed upon that na- 
tion. 

The F. B. I. is using them in 
training their men how to handle 
various type criminals. Our civic 
clubs are seeing films which clearly 
impress their membership with the 
reasons why they should buy de- 
fense bonds. . Our high schools al- 

(CONTINUED ON THE NEXT PAGE) 
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NOW IN THE SERVI 
OF TRAINING FOR W 


DeVry projector users are among the le 7 
American industry—engaged in all-out pr 4 
for Victory! Their projectors, too, are o 
shift schedule, training new workers, retraini 7, 
ones and teaching safety, maintenance, re; J 
many other tasks essential to industry an J 
nation at war! These purposes take preceder 
too, in the service and sales of all availab 
equipment. 


For U. S. Army & Navy 


On land, at sea and in the air, DeVry 
precision-built projectors and cameras are 
serving our armed forces. The men and 
women of DeVry are on day and night pro- 
duction schedule—doing their bit for Victory. 


<zOx3aAnN = 





Heavy Duty 35mm. 
Sound Theatre Pro- 
jector as Supplied 
U. S. Navy for 
Base _ Installations. 








VOCATIONAL TRAINING FILMS 


Motion picture lessons in electricity, 
complete and authoritative, are available 
through DeVry Films and Laboratories. 
Six subjects, each 2 reels of 16mm. sound 
may be obtained by rental or purchase: 


1. Principles of magnetism 

Principles of Electro-magnetism 

Principles of current electricity 

4. Principles of electrical measure- 
ment 


wo NM 


5. Principles of electrostatics 
6. Principles of current generation 
*At the discretion of state vocational authorities. 
the above subjects may be included under the 


provisions of Public Law 146, providing for de- 
fense training materials. 











Manufacturers of the World's Largest Line of 16mm & 35mm Sound Motion Picture Equipme 
All DeVry Projectors Con- Free Illustrated Literatuiy 
on All DeVry Products Wit 
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The New AMERICAN 
PLASTIC REELS 


NOW: 400° 16MM. 


(1600° SIZE IN PRODUCTION) 


OF STURDY ENDURING 
TRANSPARENT PLASTIC 


1942’s answer to delays and metal short- 
ages is AMERICAN’S new enduring plas- 
tic reel! Light, true-running and noiseless 
—yet built to assure long, satisfactory use. 
Features many new design advantages yet 
moderately priced for immediate delivery 
through all recognized distributors. 


EXCLUSIVE FEATURES: 


Modern design holds film for positive easy 
threading without use of slots (3 if de- 
Instantly 
etched in plastic. 


sired) readable footage scale 
Hitches and overruns 
eliminated by smooth, light material—no 


drag on spring or motor. 


NEW PLASTIC REEL CANS 


Another 
these 


great AMERICAN innovation are 
enduring PLASTIC REEL CASES. 


Hold your 400’ 16MM REELS with safety 


and cleanliness while in transit or storage. 


Both reel and cases are of enduring plastic, 


made to withstand the rigors of everyday use. 


Both reela and reel cans are 
available for your 8mm films 


n 200° & 300° sizes 


Place your order today for immediate ship- 


ment. See your distributor—or write or wire: 


AMERICAN MOLDED PRODUCTS CO. 


1753-59 NORTH HONORE STREET 
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workers 


* The 


measure of a 


winning the war; some like 





The Reader Speaks... 


(63% of Business Screen’s 1942 readers 


are either directly concerned with produc- 
tion for defense or with the training of 
for that all-important task in 
schools and industry.) 


magazine's 
times of stress, is in its ability to interpret new problems and to 
aid in their solution to the best of its editorial and merchandising 
ability. The measure of its ability to accomplish that task lies in 
its READERSHIP and their response. 


% BUSINESS SCREEN has been meeting the problems of the 
times, head-on, almost single-handed. But it seems we never were 
alone. In recent weeks, hundreds of readers from Coast-to- 
Coast, in Canada and abroad, have been responding with letters 
of encouragement and constructive opinion. 
D. C., some of those letters are now doing their bit toward 
those 
Officers in the State of Kentucky are so powerful and true their 


effect will be felt in this field for many years... 


*% Do your part. Write a letter. 
of films in the nation’s war effort. Send it in as your contribution 


to the future of Visual Education and of our nation at war. 


“The National Magazine of Audio-Visual Education" 


BUSINESS SCREEN 


worth, especially in these 


In Washington, 


from the County Health 


Think about the possibilities 








| 16MM. FILM SOURCES 


* With but a few months elapsed 
since the publication of the eighth 
edition of the Victory Directory of 
l6mm Sources, an unprecedented 
demand has made the publishers 
plan an early re-run. 

One of the primary reasons for 
the large sale of this booklet is 
due to its completeness—both as to 
sources listed and subjects covered. 
Another factor is evidenced by the 
increased number of individuals, 
schools, churches, industrial organi- 
zations, associations and large num- 
ber of Governmental Departments 
using silent and sound motion pic 
The intensity of training 
with motion pictures in the Military 
Forces as well as in Civilian De- 
fense is another interesting reason 
for its popularity. 


tures. 


Especially helpful and _ interest- 
ing are the articles in the editorial 
section dealing with such 
subjects as: 


timely 
“The Microphone and 
Phonograph Record Player”—‘“A 
Recommended Classroom Procedure 
for Using Film Produced Specifi- 
cally for Instruction” — “Reasons 
Why This Is the Time to Begin a 
Well Defined Audio-Visual Pro- 
gram”—“The Sound Motion Pic- 
An International Educational 
“Non-Theatrical Mo- 
“Making 


ture 
Instrument” 


tion Picture Industry” 


MESS SERGEANT JOHN ROCH giving 
cooks James Vincent and Robert Batton 
of the Ft. Monmouth, N. J., Consolidated 
Mess Company some carving tips shown 
in **Meat and Romance” the National 
Live Stock and Meat Board sound film 
recently screened at the Cooks’ School 
on the Post. in addition to the carving 
sequence, the picture shows how to se- 
lect meat and cook it by the latest ap- 
proved methods. ‘‘Meat and Romance” 
was produced in collaboration with the 
Bureau of Home Economics, VU. S. De- 
partment of Agriculture. Film prints 
can be obtained from Castle Films, Inc., 
New York City, on a free loan basis by 
schools and interested groups. (Photo 
by Ft. Monmouth Photo School, U. S. 
Signal Corps). 


Your Own Movies” and others cov- 
ering the Sound Motion Picture in 
the home, in business and in reli- 
gious work. 

This booklet offers an easy meth- 
od of locating the sources of a film 
dealing with a particular subject. 
A copy can be obtained from the 
Victor Distributor in your vicinity, 
from your local motion picture 
equipment dealer, or from the Vic- 
tor Animatograph 
Davenport, Iowa. 
per copy. 


Corporation, 
The price is 50c 


LETTERS DEFEND VISUAL EDUCATION: 


(Continued from the previous page) 


most daily see films on social and 
other diseases so vitally important. 
The high school agriculture teachers 
use every film they can find to in- 
struct their boys in proper farming 
and conservation methods. Our 
schools teaching vocational train- 
ing could not do without the many 
valuable films they use. The latest 
development in this area is the use 
of sound projection and public ad- 
dress equipment in connection with 
the Food for Defense program as 
passed on to them by the U. S. De- 
partment of Agriculture. This work 
is being done by the county agents. 

In addition to the uses just men- 
tioned, it certainly should not be 
overlooked that each school equipped 
with a sound motion picture pro- 
jector constitutes a veritable civilian 
training station in event our gov- 
ernment should need to release a 
series of propaganda sound films. 
The civilian is no other than the 
“man behind the man behind the 
gun,” not just a bystander. 

Again I say that this type equip- 
ment is just as valuable as it could 
possibly be and steps should be 
taken to release just as many units 
as the war efforts will permit. 

In closing, allow me to congratu- 
late you on the article referred to 
above. We need more of them to 
defend an item of equipment pro- 


duction which has and will continue 
to do more than its part in the Na- 
tional Defense Program. 


FRANK L. ROUSER. 


from Berkeley, California: 


. . » Your editorial in the last issue 
of Business Screen is even more 
important now than before actual 
hostilities commenced. We should 
retain and even greatly increase the 
full amount of visual aids to be 
used for education and training for 
National Defense. 

The films we have seen recently, 
giving us here on the Pacific Coast 
a concrete example of the things 
we can do to protect us against air 
attacks, are just an example of the 
vastly increased speed and accuracy 
of training possible by the intelli- 
gent use of films. It would be just 
plain suicide to deprive ourselves at 
this critical time. Our enemies, the 
Germans, certainly don’t deprive 
themselves of the full advantage 
gained by the use of films and other 
visual aids. 

Sometimes even able men in high 
places become so stereotyped in 
their thinking that they are incap- 
able of realizing the advantages to 
be gained from this tremendous aid. 
It is up to us to see that our Na- 
tional existence is not threatened by 
failure to use the best methods we 
have available. 

CARROLL W. RICE. 


Business Screen 











AIR PRODUCTION SLIDEFILMS 


* More planes produced more 
swiftly is the aim of Tradefilms, 
Inc., Hollywood, commercial pro- 
ducers who have specialized in the 
field of aviation. To meet the need 
of National Defense the firm has 
completed eight sound slidefilms, 
each averaging 30 minutes in 
length and containing more than 
140 photographs, drawings and 
diagrams. An additional subject 
will be completed about every two 
weeks until the entire program 
of 38 subjects, some of which have 
been split into two or three sec- 
tions, is complete. 





With each slidefilm a_ library 
of information on some particular 
phase of aircraft production, per- 
mitting frequent review, and plac- 
ing of stress on necessary points 
for better understanding, and dis- 
cussion of aspects of the subject 
whose fuller development was lim- 
ited by the length of the recording, 
the series will include: 

The engineer’s relation to pro- 
duction; the engineer’s relation to 
assembly; riveting; blueprint read- 
ing; gas welding; arc welding; re- 
sistance welding; jigs and fixtures; 
methods of fabrication; methods of 
assembly; forming machines; cut- 
ting machines; lathes; mills; heat 
treatment of alluminum alloys; 
processings; safety. 

TYPICAL FILM REVIEWED 

Typical of the undertaking is 
this summary of the slidefilm on 
The Engineer's Relation to Produc- 
tion which visualizes and explains 
fabrication methods and puts prob- 
lems of drafting room and shop 
on a common basis so that the en- 
gineer grasps more readily the ef- 
fect on his own work of the task 
of operators in the fabrication de- 
partments. Four separate sections 
make up the film: 

(1) Introduction and orientation, 
presenting the fact that in addi- 
tion to the engineering problems 





ANIMATOR WANTED: 
CHICAGO PRODUCER wants 
an experienced animator at 
once State qualifications, ex- 
perience, etc. Address: Box 3, 
c/o Business Screen Magazine, 
20 North Wacker Drive, Chi- 


cago, Illinois. 


Number Two 


of function and weight is added 
a third practical problem—produc- 
tion: “Can the part be made and 
how much will it cost to make?”; 
(2) sheet metal shop, devoted to 
illustrating the most important 
forming and cutting machines, their 
uses and limitations, and how to 
meet the engineering problems 
which these limitations incur; (3) 
machine shop, covering fabrication 
of parts machines on engine and 
turret lathes and various types of 
milling machines. with explanation 
of practical methods of overcoming 
the problems involved; (4) fin- 
ishes, processes and summation. 


COVERS SHOP PRACTICE 

Told primarily from the view- 
point of designer and detailer, The 
Engineer's Relation to Production, 
covering the broad front of shop 
practice, is an interesting and im- 
portant supplement to shop train- 
ing, and with The Engineer's Rela- 
tion to Assembly it gives a com- 
plete, overall picture of aircraft 
production and production methods. 

Significant of increased, more ef- 
fective learning was the repetition 
30 minutes later of a test given en- 
gineers in training before they had 
seen the production film. With 67 
engineers taking the test—and they 
had been in training three months 
or less—the average grade before 
seeing the film was 58.8%; after 
seeing the film the average grade 
was 84.6%, showing an increase 
in average grade of plus 25.80%, 
a percentage increase of plus 


46.23%. 


[NEW EQUIPMENT| 


Plastic Reel Announced 
# Now available to solve the needs 
of industrial, defense training and 
Government film users is a recent 
innovation in 
accessories, 








the new 
American 
Molded 
Products 
Company 
plastic reel. 
Thus far, 
l6mm 400-foot reels are on the 
market with production under way 
on a 1600-foot, 16mm size. 

The reels are transparent, noise- 
less and _ exceptionally strong, 
though light-running. A new posi- 
tive threading feature, making 
threading simpler, is an added ad- 
vantage. Slots are provided, how- 
ever, as well as an_ instantly 
readable footage scale accurately 
etched into one of the spokes. The 
reels are moderately priced. 





IN THE CLASSROOM! 


S AMERICA goes all-out for Victory, a gigantic training 


job must be done 
must be trained 


and done quickly! Millions of citizens 
for the Armed Forces—for war production 


jobs—and for Civilian Defense work! 


The Society for Visual Education, Inc., 
having specialized in the production 
and distribution 
more than 20 years, has led in develop- 
ing visual teaching material and equip- 
ment to speed-up learning. The slide- 
film (35mm filmstrip with series of 


visual aids for 





VOCATIONAL TRAINING 
SLIDEFILMS 


still pictures) is especially suited to the The above is a frame from 


present emergency. 


can 


. at ae: one of the slidefilms on Elec- 
be made fic Welding in the S.V.E. 


quickly and is inexpensive. It saves time — |ibrery..| S.V-E. VOCATIONAL 


TRAINING SLIDEFILMS cover a 


because it permits simultaneous viewing wide variety of occupations, ir 


of each picture by the entire class. Pic- 


cluding auto mechanics, cabi- 
net-making, machine-shop me- 


tures can be projected by inexpensive, chanics, molding and core 


light-weight easily-carried projectors. 


making, sheet metal work, and 
electric welding. 


Large quantities of slidefilms and S.V.E. 2" x 2" EDUCATIONAL 


Projectors are now being used to speed 


KODACHROME SLIDES 


Because color is important in 


up training in the U. S. Signal Corps, teaching many subjects, the 
Air Corps, Navy, Medical Corps, Ma- Society, two years ago began 


the collection of 2" x 2"" edu- 


rine Corps, Coast Guard, Army Ord cational Kodachrome _ slides. 


nance and other branches of the Serv- 


These are used as supple 
mentary material with black 


ice. The Armed Forces of many of our 2nd-white slidefilms. The S.V.E. 


Allies also use 


collection of 2"" x 2" Koda- 


S.V.E. Slidefilm Pro-  chromes is believed to be the 


jectors extensively. 


world's largest on educational 
subjects. Write Dept. 28 for 
S.V.E. catalogs on slidefilms 


Several departments of our Federal and ‘educational Kodachrome 
Government, as well as hundreds of ine “''9** 





S.V.E. PROJECTORS 


S. V. E. makes Slidefilm Projectors 
for showing only slidefilms i 
ature Projectors for only 2" 
slides, and Tri-Purpose Projectors 


(like the Model 


above) for projecting 
frame siidefilms, double 


slidefilms and 2" 


Light capacities range from 100 to 


300 watts for any 


from small classrooms 


auditoriums. 


SOCIETY 


100 €AST 

















FOR VISUAL €DUCATION 


OHIO STREET 


dustrial firms and vocational training 
schools, have been using  slidefilms 
and §.V.E. Projectors for many years. 
America’s defense begins in the 
classroom; and Slidefilms shown by 
S.V.E. Projectors are cutting weeks 
and even months from many Vic- 
tory-training schedules! 

* * * 


In supplying S.V.E. Projectors for 
Victory-training programs, the re- 
quirements of America’s Armed 
Forces naturally take precedence 
over all other demands. The needs 
of other users will be met as rapidly 
as possible. The Society therefore 
asks the indulgence of those whose 
deliveries may be delayed because of 
prior claims for S.V.E. equipment 
for national defense. 
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SOUND 


FOR YOUR 
16MM MOTION PICTURES 


@ Send us your completely edited film— 
Black and White or Kodachrome — with 
a typewritten script, and we will return 


a completed sound picture as instructed. 


Write for Prices 


TELEFIL M 


(Ree eeerewats B 
6039 HOLLYWOOD BLVD., HOLLYWOOD, CALIF 


GLadstone 5748 





MUSICAL SCORE BY 
Jack Shaindlin 


@ Have your problem solved by the com- 
poser of scores for over one hundred shorts, 
newsreels and industrial pictures released 
by Universal, Columbia and RKO. 


“In preparation:” 


“CAVALCADE OF AVIATION" 


Universa 


“ARGENTINA” 


Paramount 


“TANKS” 


O.P.M. Film Prod 


IU 


Fox-Movietone Studios—460 West 54th St., 
New York City, N. Y. 








VISUAL DISPLAY EQUIPMENT 





NOW SELECTROSLIDE 
RENTAL SERVICE 


The ideal projection equipment with automatic or remote 
control for your 2 x 2 inch Film Slides 


Com plete Rental Service now 
available on all three models by 
the day, week or month for 

COUNTY FAIRS 

EXHIBITIONS 

LECTURES 

DISPLAY ADVERTISING 
inywhere in the United States 


Write for Rental Schedule and tell 
us about your special requirements 


SPINDLER & SAUPPE, Inc. 


86 THIRD STREET SAN FRANCISCO, CAL 


SLIDEFILM EQUIPMENT 


The PICTUREPHONE 


for Training, Sales, 
Demonstrations, Meetings 


The Only Complete Line of Sound Slide Film 
Projection Equipment on the Market. What- 
ever You Need, We Have It. Twenty-Five Ex- 
clusive Advantages. Radically Different. 


Write us today... 
©. J. McCLURE TALKING PICTURES 


1115 W. WASHINGTON BLVD. 
CHICAGO, ILLLINOIS Phone CANal 4914 











For listings on this 
page address. in- 


quiries to Service 
Bureau of Business 


Screen, 20N. Wack- 
er, Chicago. 
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INDEX OF PRODUCTION 





SPERRY TESTS FILMS 


CONTINUED FROM PAGE NINETEEN 


considerable 
the micrometer. 


previous acquaintanceship with 


Reactions of the class were very favorable: 


(a) Close 


attention and interest was had 


throughout. 
(b) No important points were missed. 
(c) One girl remarked afterward: “They (the 


motion pictures) don’t leave you anything 
to question.” 


(d) The 


l'rom the 


girls showed remarkable adeptness. 

results of the above experiments our 

inspection department believes that motion pic 

tures: 

(a) Can be relied on to carry the main burden 
of orderly instruction. 


(b) Do not take the place of personal help to 
the practicing learner. The learner should 
have possible 


mistakes corrected before 


proceeding too far. 

Vakes coverage of all important points uni- 
form in every class and independent of the 
instructor. 


Eliminate the need for time-consuming and 
comparatively inadequate blackboard illus- 
tration. 


FILMS DO MAJOR TEACHING TASK 

The films in the experiment described carried 
all but a small fraction of the actual instruc- 
tion purely to see how good the pictures can be 
in this regard. In classes regularly using films 
for visual aid it would be important to supple- 
ment them with personal advice to the students 
while they practice. 

We must emphasize that we do not now in- 
clude motion pictures in our inspection training 
program even though the experiments so far 
have proven successful because we feel that to 
use visual aids to the best advantage we should 
use them throughout and completely integrate 
them with the course of instruction. We have 
not yet located sufficient suitable visual aid ma- 
terial to enable us to do that. 





(BELOW) SCENE FROM A RECENT BURTON 
HOLMES technical training motion picture on the 
operation of the lathe, released for national distribu- 
tion to schools and industrial classes. 
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QUALITY PRODUCTIONS 


BLACK & WHITE & IN COLOR 


ile Sound 


SARRA, Inc. 


WHiltehall 515! -:- 16 East Ontario Street -:- 





Division of 





Chicago 


Fae te 





ROL A B 


Photo-Science Laboratories 


Consultants on Industrial and Scientific 
Motion Picture Productions and Special 
Photography. 


studios and lab- 
production and research. 


Design and Construction of Special 


Completely equipped 
oratories for 


Equipment 
SANDY HOOK, CONN. Phone Newton 581 


Appointments Arranged in New York City 





CHROME 


Lf eS 
Ci eS 
Sars 10% 


ws Wi 
John 6 EAST 397 ST., NEW YORK CITY 





IN SAN FRANCISCO.. 

A COMPLETE SERVICE for Motion Pictures, 
Sound Slidefilms, and Electrical Transcriptions. 
IDEAS .. . SCRIPT . . . PRODUCTION 
... EDITING... TITLING... RENTALS 


PHOTO & SOUND, Inc. eee T oi" 2 105 


Exbrook 2103 











Are you Satisfied with your 16mm Kodachrome 
uplicates? 
Are you getting the full color value and definition of 
your originals and the fidelity of your sound track? 
Ideal Kodachrome Duplicates are precise—color cor- 
rected to simulate the shadings of the original — printed 


with modern equipment designed exclusively for Koda- 
chrome duplication. 


IDEAL PICTURES CORP. 


2402 W. SEVENTH STREET 
LOS ANGELES, CAL. 





AT YOUR SERVICE 


* The advertising pages of Business 
Screen are the market place of the 
industry. They provide the most ec- 
onomical means of reaching your 
prospects—write or wire for space 
rates today: 


BUSINESS SCREEN 
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THE CIVIC OPERA HOUSE [i a 


Crowds are important to the Showman! Every year, thousands 


ae Ve eee ee eee 
- . 


of visitors crowd the Civic Opera House as one of Chicago’s 


“Points of Interest.” And visitors are theatre-goers! * The 


Civic Opera House is the home of Chicago’s great opera com- 








pany. It is the center of the city’s brilliant concert and ballet 
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seasons. The world’s greatest artists and theatrical attractions 


play here. It is therefore, identified with SUCCESS. * Your 


anf epee, 


choice of the Civic Opera House indicates your desire to give 


YAN 
your production the best possible setting and your patrons | | NS SS 


the utmost in comfort. The wi ~: Wheater seg yh 
AN It %;, * 


HNN 


next time you play Chicago, Play the Civic! 


CIVIC OPERA HOUSE FACILITIES: Se rating apne. 3531; proscenium 35' x 50'; 34 
stage width, 115 feet; stage depth, 75 feet; three light br ridges ; nine border lights; 4 
103 sets of counterweights; and RC 1 Sound Sys te 


THE CIVIC THEATRE | 


Complete in every detail, duplicating the finest features of the 










Opera house, the Civic theatre achieves the cozy comfort r 

. ’ } 
and the rare charm of the perfect “Theatre Intime.” * Both i, 
theatres are ideally situated as to transportation. Parking 


facilities are complete. Upholstered and spring cushion seats, 











perfect vision, impeccable acoustics, beautiful lounges, 100 





dressing rooms (many with private bath) assure comfort and 






convenience for patrons and 
CIVIC THEATRE 
FACILITIES: Seat- lik B Il Llu the Civtc.! 
artists alike. y all means Y 
™9g capacity, 878; 
Proscenium 30° x 34'; 
stave width, 72 feet; 
staye depth, 32 feet; 
m One light bridge, five 
border lights; 55 
counterweights, and 
RCA Sound System. 


eget, ate er ch 


Gor Gull Information Write or Phone: 
f. Charles Gilbert, Managing Director 
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20 NORTH WACKER DRIVE e CHICAGO e TELEPHONE DEARBORN 747 40) 


IN THE CIVIC OPERA BUILDING + AT CHICAGO'S BUSINESS CENTER) 





Room & Bath 


from 


o@ 50 


From $3.50 for Two 





MOTORISTS—Our II! W. 
Séth St. Entrance Adjoins Garage 


You'll find everything at the Hotel Great Northern 
to your liking. Attractive lounges . . . large, airy, 
comfortably furnished rooms .. . popularly priced 
restaurant and bar. Music and dancing in the 


Marble Bar. 


Centrally located in the “fashionable fifties’ close 
to all points of interest in New York. The city's 
smartest shops, theatres, broadcasting studios and 
Radio City are but a short distance. Transporta- 
tion facilities at door. Write for attractive folder. 


HOTEL 
GREAT NORTHERN 


118 West 57th Street New York City 


ADD To Your 
: MOUN| | Film 


GIVE YOUR FILM THAT ADDED PUNCHI 
Whether your motion picture is l6mm black and white 
or Kodachrome, we have complete studio facilities for: 
—DIRECT RECORDING; filming and recording 
simultaneously. 
—POST RECORDING; 











putting sound effects, 
music, commentary, etc. on films shot silent. 
—RE-RECORDING; from dises, 35mm. or l6mm. 
sound tracks. 
Full portable equipment for filming and recording. 


Hartley . Productions 
2Z2OW. 47st NY. 103-2343 


Certified Sound 
1S COMING TO16MM FILM 


WATCH FOR IT! 
J.A.MAURER,INC. 


317 EAST 2% ST. NEW Y 


























SAFEGUARD YOUR FILMS 


THEY 
PROTECT 
16MM REELS 
AND FILM 
WHILE 
IN TRANSIT 


INSIST 


on ——y 

FIBERBILT FIBERBIL]| 

SHIPPING «: ae NG 
CASES 











For information on equipment sources without 
obligation address The Screen Service Bureau 
of Business Screen, 20 North Wacker Drive, 
Chicago. 


STATE DOCTORS’ APPEAL 


(Continued from Page 18) 
to continue a decrease in tuberculosis, it will be 
necessary more than ever to employ all devices, 
especially visual methods. Be assured that we 
are in hearty accord with the idea of more in- 
tensive educational work by visual methods, 
since such practice will be of value to both our 
armed and civilian forces. 
C. W. Curistine, M. D., 
Health Director. 


Metcalf County Health Department 

. | am writing to thank you very sincerely 
for the two showings of your 16mm films in the 
Edmonton and Center in Metcalfe 
County. These films are highly educational and 
has meant a great deal to the people of Metcalfe 
County and more especially to the high school 
students. 


schools at 


There is a curtailment of many sup- 
plies due to the national emergency and I am 
greatly in hopes that there will be none that will 
interfere in any way with the showing of these 
highly educational films. 
H. T. Carter, 
Director. 
Ohio County Health Department 
. . . As we all know tuberculosis is one of our 
greatest enemies and in this great hour of Na- 
tional Defense, health education thru moving 
pictures to our people is going to be needed 
more than ever. Already this country has been 
educated more on tuberculosis since your visit 
than they have ever been. It is thru the eye 
and ear that we learn most and pictures are the 
best way to put it before the public. 
A. D. Park, M. D., 
Health Officer. 


Perry County Health Department 
. . . We are about to conclude the most suc- 

cessful Seal Sale in our fight against Tubercu- 
losis that Hazard has ever had, and I am anxious 
to make arrangements for an extension of the 
educational program you gave us a sample of 
when you were in our county last month show- 
ing 16mm films in two or three of our schools. 
I cannot help but believe that education is our 
best weapon against Tuberculosis and I am 
convinced that the showing of sound films in 
our schools, mining camps, clubs and etc., is 
undoubtedly our best means of attaining 
this end. 

Lewis C. Coteman, M. D., 

Director. 


Western Kentucky State Teachers College, 

Biology Department 

. . « | have heard it rumored that our supply 
of 16mm projectors is likely to be cut off or 
reduced. I hope that this is only a rumor, be- 
cause I feel that the use of such is playing a 
great part in maintaining the health, nutrition 
and many other things so vital to the defense 
program, both industry and military. 

I rather doubt if the vote placing a tax on 
the property in Warren making possible a 
tuberculosis hospital, could have been put over 
in such a fine way if it had not been for the 
splendid work which has been done for the last 
few years by Dr. L. E. Smith and his pictures. 
This is one of the few of the tax programs that 
has ever been voted in Warren County. The 
vote was ten to one in favor of the tax. 


J. R. Warmer, Biology Dept. 
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FOR PERMANENT 
FILM 
PROTECTION 


against climate, heat, 
scratches and stains. Valu- 
able for all films . . . vital 
for color films. 


Scratches, spots and fingermarks dis- 
figure colors MUCH MORE than 
shapes. Distortion from heat and 
emulsion softening can throw color layers 
out of line. Color films need DEEP SEATED 
chemical protection that surface lacquers 
and lubricants cannot provide. 
Wise Movie Makers follow the good ex- 
ample of the Hollywood producers and the 
U. S. Government. 
ASK YOUR DEALER 
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Better photo finishers offer VapOrate 
protection for still negatives. 
VAPORATE CO., INC. 


130 W 46th St 
New York City 











BELL & HOWELL CO. 
180! Larchmont, Chicago 
716 N. LaBrea, Hollywood 





PROJECTION SERVICE 


Local and regional facilities for the 
showing of commercial film programs 

















Missouri, Kansas, Ete. — 


KANSAS CITY SOUND SERVICE CO. 


926 McGEE ST., ROOM 1, LOBBY FLOOR 
KANSAS CITY, MO. 


“The Road Show Center of 


The Heart of America” 
TERRITORY KANSAS and WESTERN HALF MiIS- 
SOURI and ADJOINING TERRITORY 
NOW HANDLING COMMERCIAL FILMS for several Na- 
tional Manufacturers. Personal contact with over 100 roadshow 
operators enables us to give personal supervision. Our mailing 


lists over 2,000 Schools and Colleges. Twelve years’ experience 
as Motion Picture Distributors. 











New York, New Jersey, Connecticut — 





16MM & 35MM motion picture projection 

service. Arrange club, 
school, church showings, - pply equip te perators. 
Full responsibility, one-time or long runs In New York, 
New Jersey, and C ticut. Conti projection and 
sound-slide film service. Have largest local list of the- 
atrical outlets for top quality Industria! films. 


KING COLE'S SOUND SERVICE, Inc. 
203 E. 26th ST., NEW YORK CITY Lex. 2-6781 

















Ohio, Midwestern States — 


COMPLETE 16 AND 35MM. PROJECTION 


AND FILM DISTRIBUTION SERVICE .. 


Cousino 


VISUAL EDUCATION SERVICE 
2854 SCOTTWOOD AVE. Phone ADAMS 5950 
TOLEDO, OHIO 
Film & Equipment Rentals e Experienced Showmanship 








Expert Operators, 35mm. Arc, Outdoor Show Trailers 















For INDUSTRY. 
for CIVILIAN DEFENSE. 
for the ARMED SERVICES 


Sound = Silent 
16 mm = 33 mm 


Black & White =- Color 


SOUND STAGE 


RECORDING STUDIO | 
ZZ INmation DEPT. | 


= PORTABLE UNITS 


Sse WRITING =| 
EDITING 


MARSH CINESOUND, Inc. 


RECORDING STUDIO OFFICE SOUND STAGE 
20 Corman Moenue 17 West 60th Street Oceans tds 


New York City, N. Y. 
Senne Fe FY Y- Telephone: COlumbus 5-4656 
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W ITH the new problems of the war economics come the 
oldest problems of peace in new and more acute forms. Trade must 


go on. Merchandise must be moved and not as usual. 


Between World War | and World War UL, the emphasis has been on dis- 
tribution. Tnnumerable keen minds have devoted their efforts to better 
merchandising. New tools for these purposes have been developed and 


improved, 


In the new economics for “the duration” essential goods must be moved 
more efficiently than ever before and critically needed services must be 


explained vividly, definitely and economically. 


Qut of ingenious innovations and out of innumerable mistakes, there 
have developed techniques which are effective. There is no need for 
fumbling and stumbling through the woods when the trails are known 
and blazed. Experienced guides are ready to help all along the way, 


leading clear of the thickets and the swamps and the blind ways—speedily. 


The tasks that industrial picture producers have performed many times be- 
fore—in ten years—twenty years—and thirty years of labor in this special- 


ized field—they can do again, and well. 


There is no need for experimentation. There is no time to repeat mistakes. 


America has a job on its hands and there are experienced hands ready to 


help lick it. 





Educational Sound Pictures « Slidefilms e¢ Vocational Training « Visual Aids 
* New York x Washington, D.C. x Detroit «Dayton x Chicago * Hollywood 


1775 Broadway a 2900 East Grand Boulevard Talbott Building 230 N. Michigan Boulevard 7046 Hollywood Boulevard 
COlumbus 55740 blic 
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